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Large 
Advertisers 


and many advertisement 
writers cudgel theifebrains over 
the question of what to say and 
how to say it. 

And then— 

Without a newspaper which 
has the circulation and the res- 
pect of its readers, and which 
is read by people who will buy 
the goods, your fine ad _ will 
bring no business. 


- THE - 
San Francisco 
Examiner 


is such a newspaper. It tells 
exactly its circulation all the 
year round — 61,019 Daily, 
72,122 Sunday, and 70,869 
Weekly, was the sworn average 
for ’92, and it’s more by several 
thousands now. 

A good article, a good ad and 
a good newspaper—the testi- 
mony of shrewd men who have 
made millions by advertising is, 
that this combination always 


brings Good 
Results. 


Mark well the newspaper—it is 
more than a third of the game. 


E. KATZ, Eastern Agent, 
186 & 187 Wortp Bui_pinc, New York. 


Speak the speech S saad ce: trippingly on 
the tongue.—HAaMLeE 


NUGGETS FROM BRAINY MEN, 


The business man’s part is the matter, the 
writer’s part is the manner.—/. £, Powers. 


Having something to sayis the first re- 
quisite ; saying it in an attractive way is the 
second ; putting it in a pleasing way is the 
third ; and throwing in an artistic eye-catcher 
or two is the fourth.—M. M. Gillam. 


> 


The primary object of an advertisement is 
to sell goods, The best advertisement is the 
one which will sell the most goods—of course 
in the broadest sense, and with a view to fu- 
ture as well as immediate sales.— Benj. C. 
Nevius. 


To my mind advertisements, to be read, 
should be just as attractive in style as literary 
features, and as much care should be be- 
stowed uponthem as upon any other work in 
either newspaper or periodical literature.— 
Foster Coates. 


A worker and a man like Berry Wall —- 
as self-advertisers, in this respect: Mr. Wi 
advertised himself to gratify his vanity; : 
worker advertises himself to gain reputation. 
Reputation means money. Money means 
Easy street.—/. Z. McCann. 


od 

Grace of language ought not always tobe 
sacrificed to clearness and force. Some 
minds and some occasions require to be ap- 
proached with a literary bouquet; others need 

asand-bag. The majority of the busy world 
with which advertisers have to deal is most 
effectively persuaded with the sand-bag.— 
Wolstan Dixey. 


A handful of sand thrcwn at awall will 
make no mark—a single pebble will leave 
some impression. A lot of small type does 
not catch the eye nearly so quick as a single 
word in bold, black caps. ake that word 
strong and attractive. I'wo or three short, 


racy crisp sentences are quite enough.—- 


. S. Grey. 


The first thing to be sure of is that you 
~ a clear idea of what you want to accom- 
plis: 

* * * Don't exaggerate—it doesn’t pay 
in the slong run, 

* One pobe for to-day, another for 
iceman another for the day after. The 
dainty morsel wins.—¥. /, Romer. 
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—Scribner’s. 


She—What makes your friend over 
there look so melancholy, Charlie? 
Charlie—He's the editor of a humorous 
per, and is afraid some of his friends will 
nd it out.— Tansill’s Punch, 
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» CHAGRIN, 
The penniless poet wandered far— 


Two miles to the town P. O.— 
For a check, and found but the circu-lar 
Of a Safe Deposit Co. 
—Puck, 


The editor of the Havana Press 
admits being a little shy of new job and dis- 
play type, but boasts of having on hand “ two 
(2) barrels of pork, one (1) barrel of beef, one 
box of avetie, five hundred (500) pounds of 
fluur and one (1) keg of hard cider.” With 
this he hopes to get through till grass without 
any more than two line pica condensed,— 
Kansas City Star. 


It isn’t the gaudy advertising card 
that gives merit to a brand of tobacco; but 
one has to stop and think a minute in order to 
realize this.—Puck, 


Great Editor; That new society 
reporter won't do, He has not mastered the 
first principles of modern journalism. 

Manager— Eh? What's the matter? 

Great Editor — He says ‘handsomely 
dressed” instead of ‘smartly gowned.’’— 
New York Weekly. 


Author (after first night perform- 
ance)—If you have any suggestions to offer 
as to changes, I shall be glad to consider and 
act on them. 

Critic—I think it would give better satisfac- 
tion to the audience if you were to eliminate 
the horrible poisoning scene in the last act 
and insert it in the first.—Broohlyn Li/e. 


A Journalistic Method.—Dutton 
(proffering a cigar): Lovely weather, isn't 
it? 


Smith’s Coachman—Wery fire, sir. 

Dutton—I want to show you a few samples 
of oats which my house has just received from 
Michigan. 

Coachman—I don’t think I can give you a 
horder to-day, sir. 

Dutton—Then you are well supplied ? 

Coachman—Well, no, sir. That is to say, 
we are halmost hentirely hout of hoats, sir. 

Dutton—How are you off for bran? 1 can 
offer you a very superior quality of brasi— 
which arrived only yesterday from California, 
This Califcrnia bran 1s the best in the market. 

Coachman-—W’ ile not saying that we ‘ave 
hany perticler supply of bran on ’and, sir, 
leastwise we don't want hany. 

Dutton—How about hay? We have some 
fine Alfalfa hay, that is selling with great 
ov from one end of the country to the 
other. 

Coachman—Well, we ‘aven’t hany too much 
’ay, so to say, sir; but Mr, Smith, that’s the 
guv’nor, ‘ave hordered me not to horder hany 
more feed this Spring, sir. 

Dutton (laughing good - naturedly) — He 
doesn’t intend to feed his horses on excelsior, 
for economy, does he? 

Coachman—Ho, no, sir! My himpression 
his, ’owever, that ’e hintends leaving New 
York wery shortly, sir. 

(Dutton, newspaper reporter, then departs 
merrily on his way, and on the following 
morning his paper gets a beat on all other pa- 

ers by announcing as a positive fact that Mr. 
Binith is going to be the new minister to Sene- 
gambia. And Smith wonders how the paper 
—, gained its information.)—&. K, M, in 
Puck, 
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and many advertisement 
writers cudgel theifbrains over 
the question of what to say and 
how to say it. 

And then— 

Without a newspaper which 
has the circulation and the res- 
pect of its readers, and which 
is read by people who will buy 
the goods, your fine ad will 
bring no business. 


- THE -= 
San Francisco 
Examiner 


is such a newspaper. It tells 
exactly its circulation all the 
year round — 61,019 Daily, 
72,122 Sunday, and 70,869 
Weekly, was the sworn average 
for ’92, and it’s more by several 
thousands now. 

A good article, a good ad and 
a good newspaper—the testi- 
mony of shrewd men who have 
made millions by advertising is, 
that this combination always 


brings Good 
Results. 


Mark well the newspaper—it is 
more than a third of the game. 


E. KATZ, Eastern Agent, 
186 & 187 Wortp Bui_pinc, New York. 





Speak the speech F oad ae. trippingly on 
the tongue.—HAML&T. 


NUGGETS FROM BI BRAINY MEN, 


The business man’s part is the matter, the 
writer’s part is the manner.—/. £. Powers. 


Having something to say is the frst re- 
quisite ; saying it in an attractive way is the 
second ; putting it in a pleasing way is the 
third ; and throwing in an artistic eye-catcher 
or two is the fourth.—M., M. Gillam. 


The primary object of an advertisement is 
to sell goods. The best advertisement is the 
one which will sell the most goods—of course 
in the broadest sense, and with a view to fu- 
ture as well as immediate sales. — Benj. C. 
Nevius. 

* 


To my mind advertisements, to be read, 
should be just as attractive in style as literary 
features, and as much care should be be- 
stowed upon them as upon any other work in 
either newspaper or periodical literature,— 
Foster Coates. 


A worker and a man like Berry Wall differ, 
as self-advertisers, in this respect: Mr. l 
advertised himself to gratify his vanity; a 
worker advertises himself to gain reputation, 
Reputation means money. oney means 
Easy street.—/. EZ. McCann. 


Grace of language ought not always to be 
sacrificed to clearness and force. Some 
minds and some occasions require to be ap- 
proached with a literary bouquet; others need 
asand-bag. The majority of the busy world 
with which advertisers have to deal is most 
effectively persuaded with the sand-bag.— 

Wolstan Dixey. 


A handful of sand thrcwn at awall will 
make no mark—a single pebble will leave 
some impression. A lot of small type does 
not catch the eye nearly so quick as a single 
word in bold, black caps. ake that word 
strong and attractive. I'wo or three short, 


sharp, crisp sentences are quite enough.— 
J 


. S. Grey. 


The first thing to be sure of is that you 
a a clear idea of what you want to accom- 
puis. 

* * * Don't exaggerate—it doesn’t pay 
in the long run. 

* * * One point for to-day, another for 
to-morrow, another for the day after. The 
dainty morsel wins,—¥, /, Romer. 
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The poorest local newspaper, poor 
paper, poor ink, poor editing, is the 
paper of the home, and everybody in 


the home reads it. 
In the homes of the land are the 


buyers of the land. 

The better home paper is not read the 
more, but the advertisements in it show 
to better advantage, for all local papers 
are read and re-read. 

The Atlantic Coast Lists simply print 
1400 local papers of the better class, 
and charge advertisers for the entire list 
about one-quarter of what they would 
have to pay if they advertised inde- 
pendently in each paper. 

There is no room for argument here, 
because it is all fact. 

One electrotype, one order, does the 
business. Catalogue free. 

. 
ATLANTIC COAST LISTS, 
134 LEONARD ST., NEW YORK. 
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ADVERTISING CHOCOLAT 
MENIER 


By Edward Bertault, 


American Director Chocolat Menier. 

Our house was established in Paris, 
in 1825, and the American branch here 
in New York in 1889. About $650,000 
a year is invested in advertising, nearly 
one-quarter of which finds its way into 
the pockets of American publishers, 
while over half a million is annually 
expended in Europe. Our experience 
with the dailies has 
been similar to that 
of Mr. Biardot, 
whose article on 
soup advertising, 
in a recent issue of 
PrinTERS’ INK, I 
read with interest, 
inasmuch as news- 
papers do not reach 
as large a propor- 
tion of possible 
buyers as do the 
magazines and 
other high-grade 
publications. Still, 
newspapers yield 
sufficient returns 
to warrant us re- 
maining in them. 
We are not spend- 
ing much money in 
dailies at present, 
on account of the 
expense incidental 
to our World’s Fair 
exhibit, but in the 
Fall we will use our 
regular space again. Our ad is either 
a 56-line display, with cut, or a 15-line 
reader. Both are productive of results, 
but I believe a reader is better, when a 
new article is advertised and a free 
sample is sent, than a display. We 
advertise all over the country in lead- 
ing dailies. The World and Herald 
have yielded us the best returns of the 
local morning papers, and we have 
found the AM/atl and Express and Fost 
to lead all the other evening papers. 
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The Staats Zeitung has also done us 
good service. Following are the pa- 
pers in the leading cities that we have 
found the best mediums for our busi- 
ness: Boston Herald, Philadelphia 
Call, Baltimore Sun, Chicago Herald, 
New Orleans 7imes-Democrat and San 
Francisco Examiner. Frecuently we 
get most surprising returns from papers 
in comparatively small cities. Among 
them is the New Haven Mews and the 
Reading (Pa.) Zagle. Religious pa- 
pers prove good mediums for us, some 
of them bringing 
remarkable re- 
turns. 

Our best returns 
are from the mag- 
azines. This is be- 
cause a reader who 
can pay a quarter 
or thirty-five cents 
for one can afford 
to pay forty cents 
or more a pound 
for chocolate. 
Those from which 
we receive the best 
returns are as fol- 
lows, in order: 
Scribner's, Har- 
per's, Century, Cos- 
mopolitan, New 
England Magazine 
and Lippincott's. 

We always have 
the best preferred 
positions when we 
can get them, and 
think they are well 
worth the extra 
price. We also consider readers 
cheaper—as far as results are con- 
cerned—than display ads. Our ads 
are usually run continuously day after 
day in dailies, and month after month 
in magazines, the newspaper ads being . 
changed two or three times a week 
from readers to display, and vice versa. 
We consider a steady ad at the same 
space better than occasional insertions 
with increased space. Nearly all our 
display ads"contain a cut. Experience 
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has demonstrated to us that a good cut 
greatly enhances the value of the ad. 

Notwithstanding the increased price, 
we consider the best advertising is none 
too good for us, and we try to educate 
the public that the best chocolate is 
none too good for them. 

All our ads contain a request to send 
for free sample and mention the pub- 
lication. We trace returns solely in 
this way, and we do it successfully, as 
over ninety applicants out of one hun- 
dred mention the paper they saw our 
ad in. Our L road advertising is 
extensive, and we are satisfied with it, 
although we cannot trace direct re- 
turns from it. The picture of the little 
girl writing ‘‘ Chocolat Menier ” on the 
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fi MENIE 











wall has been very successful as an ad- 
vertisement, and we have adopted it as 
our trade-mark. 

We are in all the ieading illustrated 
weeklies, but they do not bring the re- 
turns that the magazines, or even the 
dailies yield us. 

Our advertising is placed by Horace 
Dodd, and Mr. Barber, of his agency, 
has given us skillful, conscientious 
work. Much of our success has been 
due to this gentleman’s efforts. We 
began by placing our own advertising, 
but were soon satisfied an agency could 
do it better and cheaper than we could. 

Our European business is all done 
by an English agency. The Conti- 
nental agencies appear to be a little be- 
hind the times compared with the En- 
glish and American. 

I am impressed with American ad- 
vertising. The field is immense, the 
publications numerous and varied in 
policy, and advertisers are replete with 
ingenious and practical ideas. Amer- 
ica, I think, leads the world in adver- 
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tising, and acertain sum of money in- 
vested in printers’ ink here will yield 
far more than on the other side of the 


Atlantic. 
—_————t Go 


ADVERTISING RETAIL CLOTHING. 
Bv Fohn S. Grey. 


Except in the large cities we never 
see the retail clothier advertising well. 
His ‘‘ ad” is either headed by one of 
those inane, chestnutty outline illus- 
trations, which attracts attention to a 
piece of weak wit instead of to the 
goods he has to sell, or his announce- 
ment takes the stereotyped form of a 
mere business card. Perhaps the mer- 
chant has neither time nor ability to in- 
fuse a little style into his advertising, 
yet it must be confessed that hardly 
any business has such a wide latitude 
for clever, original, forcible and con- 
vincing advertising. 

Let us consider a few styles that 
might be used to advantage in either 
large or small space, with a preference, 
of course, for the former, particularly 
in small towns, where rates rule low. 
We will take the Spring season ali the 
way through in our examples. 

‘¢ Stand every 
kind of 
criticism.”’ 


Some men think that ready-to-wear 
clothing cannot be as well and care- 
fully made as suits that are made to 
order, That may be true in some 
cases—perhapsin many. But then, it 
is well to remember that a house with 
a reputation is jealous of it, and can- 
not afford to turn out goods that won’t 
stand every kind of criticism. Our 
ready-to-wear clothing is equal to 
custom made, 


This advertisement contains one 
strong point—the anticipation of a pop- 
ular objection to ready-made clothing. 
The caption in the above and follow- 
ing examples is quoted from the body 
of the ad for the purpose of effect. 
The subjoined ought to prove an at- 
tractive advertisement : 


‘¢ In case of 
emergency ’’— 


at shoit notice—you want a suit for 
a wedding, funeral, ball or even busi- 
ness trip. You're sorry you haven’t 
a couple of days’ time in which to get 
asuit made, No reason for sorrow. 
That particular suit is already made 
for you, and is waiting in our store, 
You or your friends will never know 
the difference between that anda cus- 
tom suit —but your pocket-book will. 
We have all sizes. 


The point here is the emergency. 























PRINTERS’ INK. 


Many a man is suddenly called on for 
some duty that requires better clothes 
than he usually wears-—he can’t wait 
for a tailor, hence your point works, 
Here, I think, is another stroke that 
might be made—all are intended to 
give points not usually touched on in 
the ordinary clothing ad: 
‘« The only 
Difference.’ 


Many gentlemen believe that only 
fashionable, high-priced tailors have 
the newest patterns, This isn’t so, 
Search all the stores you know for the 
latest Spring novelties in overcoat- 
ings and suitings. Then come to us, 
and you'll find we have the same 
goods ready made up. The only dif- 
ference is in the cost of the garments. 
Same material exactly, and equally as 
well made. Don't take our word for 
it— come and see. 


I am taking it for granted that the 
advertiser uses the same space every 
day, or week, as the case may be. 
Therefore the matter in these sug- 
gested newspaper advertisements is 
adjusted to a particular length. 


‘¢‘ Perfection From Experience.”’ 


Regular customers—those who have 
been in the habit of dealing with us 
for years—say that we sell better 
clothing every season than we did the 
one previous, That's natural. Ex- 
perience comes with time, and perfec- 
tion from experience. Our aim is to 
keep on selling the best ready-made 
clothing that can be produced. Our 
patrons know that we succeed. They 
prove that it really costs less to dress 
well than to dress indifferently. 


With a final example—that of a 
general advertisement—I shall pass on 
from newspaper advertising to another 
important matter—the window and 
store advertising. 


The Four ‘* F’’ s, 


Fashion, Fabric, Fit, Finish—all 
have to be considered when buying 
clothing. But you can’t always get 
the four qualities together. Even 
when you do, thecustom tailor’s price 
is something fabulous. Practically 
out of the reach of working men. 
That is where we come in as benefac- 
tors. The material of every garment 
we sell is chosen by ourselves, and 
made for our special trade. When 
we are satisfied you will surely be. 
Not the least satisfactory thing will 
be the price. 


Your newspaper advertising is al- 
most certain to attract many people 
to the store, and you must be prepared 
with supplementary advertising to en- 
tertain and instruct those who come 
and ‘‘ window gazers.” For this pur- 
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pose nothing could be better than a 
series of brief jingles in bold type, as, 
for instance : 


** Mechanic, Merchant, Millionaire, 
All like our suits for ready wear.” 


Have a series of these cards in the 
windows and in the store, well dis- 
played, so that they will always catch 
the eye. The matter on each of the 
following is brief enough for any one to 
remember after the first reading : 

“Put money in thy purse;” if cash you'd 
save 

You'll find this is the store for ‘ta clothes 
shave,” 

The best dressed man that you can meet 

Wears one of our good suits so neat. 

** Boys will be boys,’’ and tear their clothes, 

But our suits lessen such like woes. 


The business man honestly now can declare 
What a boon are our suits that are “‘ ready to 
wear.” 


Highest quality, lowest price 

For clothes well fitting, neat and nice. 

Our gocds ** make custom,” that is, make us 
trade, 

Tho’ none of them are strictly “custom 
made.” 

If, in addition to clothing, you also 
sell ‘‘ Gent’s Furnishing ” this coup- 
let might be of use on a card : 

The men who see our Spring Ties little reck 
If they can only “get one in the neck,” : 
Or you might vary this with a prose 
idea, displayed as shown here : 


DROP 

in and see our stylish shirts, Hear the 
DROP 

in prices. Then you will realize the 
DROP 


we have on our competitors, 


Anybody is at liberty to use any of 
the original suggestions given above. 
PRINTERS’ INK is satisfied if the ideas 
are found of service, as that is its 
especial mission among advertisers 
who have no time to think up their 
own announcements. 

—__+oo>—___—_ 


Nearly all the new brands of cigar- 
ettes and many kinds of cigars are advertised 
by means of the photographs and pictures of 
Miss Lillian Russell. While among the to- 
bacco manufacturers recently, a represen- 
tative of Printers’ Ink asked the reason 
of this, The answer was that Miss Russell 
was so popular and so handsome that it 
was the best card that could be used. One 
of the most prominent of the cigarette men 
said: ‘Take any collection of the pictures of 
actresses, and Miss Russell’s is invariably the 
most pleasing, and our advertising is intended 
to create pleasant impressions, Hence this 
thusness,”’ * 
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A PRINTERS’ CONTEST. 





On this and the following page is 
an interesting typographical compari- 
son. The same copy was furnished 
in typewriter form to three different 
printing offices, each experienced in 
ad-setting, but representing entirely 
different styles. Each was requested 
to produce as attractive display as 
possible, being given full discretion in 
the choice of display lines, type, etc. 
The different treatment accorded by 
three clever printers to the same copy 
should be an instructive and sugges- 
tive lesson to the advertiser who isa 
student of type form. In writing the 
advertisement the effort was made to 
produce matter which in character 
should conform to the usual run of ad- 
vertisements received in printing of- 
fices. 

The average advertiser, after he has 
prepared his copy, is, so to speak, at 
the mercy of his printer. ‘The layman 
who is able to direct intelligently the 
display of his advertisement, line for 
line, is rarely met with. Sometimes 
the advertising manager sends his copy 
to the composing room ina raw state 
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and receives a proof that causes him to 
villify the whole race of printers. Or 
he may get it back in a form that is 
most attractive and artistic, in which 
case he does not hesitate to assume all 
the credit and the congratulations of 
his friends. 

In putting an advertisement in type 
it should be the compositor’s object 
to secure as great a conspicuousness as 
is consistent with symmetry and to 
bring out in special contrast the lines 
that contain the ‘‘ meat” of the an- 
nouncement. In the present case all 
the competitors appear to have had an 
intelligent conception of this latter 
necessity, and all have chosen for 
special display the word ‘‘ printers,” 
the class of people addressed. We 
shall not attempt to decide which of 
these styles is the best, but any one 
who may have an opinion as to their 
merits is invited to forward his 
criticism. If the idea seems to meet 
with the approval of the readers of 
PRINTERS’ INK we may repeat the 
contest at some future time with a dif- 
ferent kind of copy and with other 
competitors who may be able to im- 
prove upon the specimens here shown. 





OPN NUNN No 
PRINTERS 


WHO WISH TO RETAIN THEIR CUSTOMERS 
and secure good prices for their work should have 
their offices equipped with the best type. 


Bruce’s4New- York 


(ESTABLISHED 1813) 


Type Foundry 


has Iong been celebrated for the superior quality of metal used 
and the general excellence of the type. The most durable is the 
cheapest in the end. They have made special discounts and their 


Published Prices are Now Lower 


than those of any other foundry in the country! Get their esti- 
mates before purchasing elsewhere. 
Address § GEO. BRUCE’S SON & CO., 13 Chambers 8t., New York. 


OPN NN NNN NNN NNO 


Composition by Tae PRintERs’ INK Press, New York, 
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rinters who wish to retain their customers 
and secure oo prices for their work 
should have their offices equipped with the best type. 


Established Bruce’s in 1813. 
New-York Type-Foundry 


Has long been celebrated for the 
superior quality of metal used and 
the general excellence of its type. 
The most durable is the cheapest in the end. They have 
made special discounts, and their published prices are now 


lower than those of any other foundry in the country. Get 
their estimates before purchasing elsewhere. Address 


GEO. BRUCE’S SON & CO. 
13 CHAMBERS ST., NEW-YORK. 


EESPSESOSCSECVESSSEEESESSECESSSCEEEEBYP 
Composition by THz De VrinneE Press, New York. 


rinters 
000000008 a” 


who wish to retain their customers and secure 
good prices for their work should have their 
offices equipped with the best type. 


Bruce’s New York 
Type Foundry =<" 


celebrates tor the SUperior Quality 
4 of Metal Sisson 
The most durable is the cheapest in the end. 


They have made special discounts and their published prices are 
now lower than those of any other foundry in the country. 


Get their estimates before purchasing elsewhere. 
— 9 13 Chambers St. 
Address: -Geo. Bruce’s Son & Co., Now Vers 
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Composition by THE BARTA Press, Boston, 
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WITH ENGLISH ADVERTISERS. 


By T. B. Russell. 
Lonpon, March 22, 1893. 

I have not often had an opportunity 
to send for reproduction in PRINTERS’ 
INK a more interesting page than the 
accompanying view of a London bill 
station. This curious picture is in- 
serted, mirabile dictu, as an adver- 
tisement of Géraudel's Pastilles in the 
London illustrated papers. The 
words “ Bill Posting in London for 
Géraudel’s Pastilles’’ are printed be- 
neath. Otherwise there is certainly 
nothing in the picture itself to connect 
it specially with the now famous cough 
remedy, and one would have conjec- 
tured that it was a sort of combination 
advertisement gotten up by Messrs, 
Walter Hill & Co., whose name is so 
generously displayed at the top. In- 
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deed, when one knows even the fact 
that it is purely an advertisement—or 
rather, is meant to be such—for Gérau- 
del, it seems almost incredible that all 
this good advertising should have been 
given to the other occupants of the 
station for nothing. I am assured by 
Mr. Johnson, of Fassett & Johnson, 
the London representatives of the pas- 
tille firm, however, that it was never 
even contemplated to share the cost of 
the advertisement. As the block is 
being inserted at vast expense in the 
most expensive media, the other adver- 
tisers are to be highly congratulated on 
what they are getting for nothing, and 
the whole affair must certainly stand 
out as a record instance of good adver- 
tising given away. 
* * * * * 

The other advertisements, so far as 
_Tcan judge, are not selected on any 
ATS seme 


gas -. Pte | 
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particular plan, and I do not even 
think that it is one of the instances 
where ‘‘ kissing goes by favor.” This 
makes the page, of course, so much 
the more instructive and illustrative. 
‘The Géraudel poster is designed by 
Cheret, the great Parisian color 
printer, whose works formed the sub- 
ject of an appreciative essay by Mr. 
Brander Matthews in the Century 
Magazine last year. It is not, so far 
as I can see, either a particularly favor- 
able specimen of his work ora very 
good poster in itself. The other bills 
are a representative selection of those 
just now being exhibited in London 
streets. Justice is hardly done either 
to the Floriline poster on the left hand 
top corner, or to the expensively 
chromo-lithographed reproduction of 
Sir John Millais’ picture ‘‘ Bubbles,” 
painted for Messrs. Pears. The 
Bovril poster is a remarkably good 
one, and I have long been looking out 
for its appearance in the form of a 
newspaper advertisement in order to 
show it with my letter. A red disc, 
‘*‘ Bovril,” is eclipsing among clouds 
the fainter orb which represents and 
stands for the rival meat extracts 
which are supposed to be ‘‘ eclipsed ” 
by it. Lower down one sees an ad- 
mirable representation of a rather 
crude blue and white poster of Syming- 


ton’s Pea Flour, an article which 
should ‘‘go” well in America, I 
fancy, ministering as it does to the 


national taste for expedition. 
* * * * 

The Roussillon Dinner Wine bill 
shows but poorly, perhaps because the 
colors did not photograph well, or for 
some other reason. It represents a 
Spanish institution which deserves a 
word of explanation. The girl holds 
up what looks here like a sort of 
kettle, but it is a native clay wine 
flask, the orthodox manner of using 
which is to hold it as this lady is doing, 
and allow the contents to pour in a 
stream into the mouth. A friend who 
went to Spain lately has sent me one 
of these flasks with directions for use. 
Its effect in my case was to distribute 
the contents over my eyes, nose and 
shirt front, and I keep it for visitors to 
try, if they will. The experiment 
never fails te produce a rich anger in 
the victim. The Encore Whisky—a 
capital name—is_ represented by a 
beautiful poster of a Highlander in 
Gaelic costume, and is a good example 
of a comparatively small bill doing ex- 
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cellent work, Just beneath it you 
perceive an enamelled iron sign which 
is being used in a small size by the 
publishers of ‘‘ Atalanta,” a_ ladies’ 
magazine in which Mr. Robert Louis 
Stevenson’s delightful sequel to ‘*‘ Kid- 
napped” is appearing serially. There 
are only two theatrical posters—the 
portrait of Mr. David James at the 
bottom, and in the right hand top 
portion an advertisement of a Skating 
Rink at the Royal Aquarium, West- 
minster, which is a sort of variety 
theatre. Rizine is a pudding powder. 
Full justice is done to the atrocity of 
Mr. Thomas Lipton’s nevertheless ad- 
mirably effective tea advertisement. 


ae wees 
OUR LITERARY FUTURE. 


We do not wish to be startled and 
made melancholy any more by the fre- 
quent and sudden inquiry popped at us 
from ambitious women’s clubs and 
heavy magazines as to ‘‘ Where are 
our Future Poets?” We point with 
pride and relief to the placarded evi- 
dences of genius in the street cars, 
with the certain conviction that we are 
still breeding busts for Westminster 
Abbey, and that the Spirit of Poesy 
has’not lit out from our shores. Tuft- 
hunters of the near future will scram- 
ble for the privilege of sending out 
cards like the following : 

“ Mrs. Chimpanzee Brown, 
t ome 
February twenty-ninth, 
From four to six, 
To meet the 
winner of the 
nine hundred 
and seventy-fifth prize 


for the Ivory Soap Adv’t.” 

And at school exhibitions and enter- 
tainments of schools of oratory we 
shall no longer hear the old familiar. 
sprinkling from Longfellow, Holmes, 
Lowell, Whittier, Aldrich and the oth- 
ers; but popular taste will demand a 
dramatic rendering of 
“Oh, woman, woman, do not wait 

Until eternaily too late ; 

Vill Gabriel blows his latest trump, 

And asks you, ‘ Did you see that une tes 

In the near future the monthly mag- 
azines, with fore and after advertise- 
ments and patent insides of travel, fic- 
tion and poetry, will no longer depend 
on their insides to draw attention to 
their outsides. From cover to cover 
all will be advertisements, and Bran- 
der Matthews, Davis, Janvier, Wilkins, 
Ward, Woolson and Archibald Forbes 
will illumine with the torches of their 
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genius the merits of the Equipoise 
Waist or Shrewsbury Tomato Ketchup. 

And authors will be known only by 
the artists who illustrate them. 

And the illustrated advertisement 
will remain with us. How we should 
miss it. What is our passing interest 
in the current science and art of the 
Century and Harper's compared to the 
affection we have for the fichued fe- 
male with the imperturbable expression 
and the tin tray, who for twenty years 
or so has been on the way with our 
breakfast cocoa? We have been suc- 
cessively told that she represents the 
Duchess of This and the Princess of 
That—a protege of the Prince of 
Wales, a sister-in-law of Boss Tweed, 
and Mrs. Cleveland, but we don’t care 
who she represents. We love her for 
herself alone, and whether her cocoa 
has more than three times the strength 
of cocoa mixed with starch, arrowroot 
or sugar, or whether it digests easily at 
a cost of less than one cent a cup or 
not, we care not ; her simple presence 
at four dollars a year, twenty-five cents 
single number, is enough. 

And the beautiful toilet soap man— 
has he not been our secret ideal of 
manly beauty for years and years? In 
his carefully shaved and combed and 
washed prettiness has he not rested our 
sleepy eyes many a time when, weary 
from our long march through the Edi- 
tor’s Study, we have inadvertently 
turned over eighty-six pages instead of 
one, and found him smiling at us, wide 
awake and rosy ? 

And the girl with some teeth to 
match her pearls, who always seems to 
be shaking water out of her right ear, 
and the various coiffured ladies who, 
for the benefit of the reading public, 
have been heroically taking off their 
corsets in front of a mirror ever since 
the Civil War. We are inclined to re- 
sent the intrusion of new faces. What 
has Anastrachio, the Mexican Smug- 
gler, Who Was Skinned Alive, done 
that he can enter our simple tooth- 
washed columns? We do not like the 
appearance of the lady who completely 
renovated her complexion in one night 
with an ‘eight-ounce-sample-bottle of 
some two-dollar stuff. We do not 
wish to look like her, even if our skin 
is as muddy as the crossing in front of 
the Brunswick, We detect a family 
resemblance between the Obesity Pili 
and the Strengthening Back-Plaster 
women, and suspicion points to a busi- 
ness connection between thetwo. The 
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woman who has started in to grow thin 
on the ninety-seventh page, to all ap- 
pearances regrets her rashness on the 
ninety-ninth page; and though the 
plasters come cheap, comparatively 
speaking, wise women will do well to 
satisfy themselves before they swallow. 
We do not object to the lactated in- 
fants, though we notice that those fed 
on Mellen’s food develop more smile 
and Hamburg edging than the one who 
was born with cholera infantum, but 
lived to get a fifty-dollar prize and a 
birthday card; but the man with the 
improved mustache we wish removed, 
and also the horrible Tricopherous in- 
fants, unless there is some prospect of 
the Pepsin Gum gentleman deriving 
some benefit from their hairy advertise- 
ments. But what charms us most in 
our favorite advertisements is the subtle 
co-operation between them all. Side 
by side with the ‘‘ Two-Minute Ice 
Cream Freezer, witha Different Frozen 
Desert for Every Day in the Week for 
a Year,” is the ‘‘ Sure Cure for a Tor- 
pid Liver,” and over ‘‘ Designs. for 
Artistic Dwellings,” with impossible 
chimneys and fireplaces, and ‘* To Chi- 
cago and Return for Five Dollars, in- 
cluding Ten Days’ Board,” we read 
with reassurance and a sense of relief 
the entire list of trustees, reserves and 
assets of fire and life insurance compa- 
nies. It isa trifle personal, perhaps, 
to allude to the woodcut ladies and 
gentlemen who have been miraculously 
cured ; but we cannot let this opportu- 
nity pass for expressing our deep inter- 
est inand our sympathy for the lady 
who has coughed fourteen years steady, 
and the gentleman who has scratched 
double that length of time; and that 
they were finally, and that others like 
them, are still being cured entirely in 
one night by one dose of a medicine, 
which they saw ‘‘ mentioned in this 
paper,” but adds additional weight to 
the importance of sacrificing everything 
to the advertisement.—M/1ss Meander 
in the Boston Saturday Evening Ga- 
settle. 








A POET'S OPINION. 
From Puck, 


Swineburne Maguire—Just see the 
editor flipping up the cent! 

Hebson Bobson—Why does he flip the 
cent ? 

Swineburne Maguire—Because he has just 
read a manuscript. 

Hobson Bobson—And what has the flipping 
of the cent to do with it? 

Swineburne Maguire—It decides whether 
the article is to be accepted or not, 

















TITLES FOR NEWSPAPER PRO- 
PRIETORS. 


In an English letter to an American 
paper is some account of how knight- 
hoods, baronetcies and peerages may 
be obtained for money. The usual 
way is through large contributions to 
the campaign funds of the different 
political parties. The writer describes 
another route to the coveted honor : 


Some wealthy men take another and 
somewhat more independent route to a baro- 
netcy, one which leaves the capital they de- 
vote to political pur, s alittle more under 
their own control, They establish and finance 
a partisan newspaper in a part of the country 
which is supposed to stand in need of journal- 
istic aid, or they heavily subsidize an estab- 
lished party journal which has not sufficient 
merit as a newspaper tocommand a paying 
constituency. During the last twenty years 
a good number of wealthy manufacturers, 
brewers, shipbuilders and coal owners have 
journeyed along this route, and in due time 
reached their destination. Sometimes it isa 
long and toilsome route, and it can seldom be 
started upon by a man who has less than 
£100,000 or £150,000 to spend on the venture. 
A man who is making the journey to a baro- 
netcy along this route stands in need of the 
encouragement and sympathy of his local 
political friends, He does not want their 
financial help, but he wants them to under- 
stand and talk about the great service which 
his heavily subsidized daily paper is rendering 
to the party in their ocibedioed. It some- 
times happens that a man who is working 
this route to social place and distinction needs 
a public banquet to cheer him on his way. A 
gathering of this kind took place a few 
months ago in one of the large townsin the 
north of England, and the occasion was 
deemed sufficiently important to justify the 
attendance of a politician who now holds one 
of the foremost places in Mr. Gladstone’s 
Cabinet. 

He went down from London, and made 
a great speech in glorification of the Morn- 
ing Picayune and the disinterested pub- 
lic spiritedness of its millionaire proprietor. 
This was encouraging to the proprietor, and 
helped the advertising solicitors for the Morn- 
ing Picayune; but something even more en- 
couraging happened after the g lelection 
which returned the Liberals to power. The 
leading politician who made the speech in 
glorification of the millionaire received a place 
in Mr. Gladstone’s Cabinet; and as for years 
sen but for the Morning Picayune he would 

ave been without a daily newspaper to advo- 
cate his claims in his own constituency, he 
will now no doubt be grateful in a practical 
manner to his friend who is financing the 
Morning Picayune, and see that his name 
has a place in the next list of honors which 
appears in the London Gazette, When that 
happens the copyright and plant of a daily 
newspaper may come on the market; for 
these millionaires who start papers in this 
public-spirited way do not care to be troubled 
with concerns which are not making money 
after they have received their rewards for 
their sacrifices of their wealth in connection 
with them, Only a little while ago, in con- 
nection with a Tory morning paper, pub- 
lished in Scotland, the millionaire who had 
financed it for five or six years discontinued 
his support withic: a few days of his receiving 





PRINTERS’ INK. 


475 


his baronetcy, and the paper only lived long 
enough to proclaim his honors, 

At the present time there are half a dozen 
daily eee in London and in the prov- 
inces which are supposed, with good reason, 
to be in use for the same end. They are Lib- 
eral journals—for both parties play this game 
—and if their supporters should now come 
into their rewards with the advent of the Lib- 
eral Government, it is difficult to foretell the 
fate of the newspapers. ‘The places of some 
of them will know them no more. The news- 
paper route to honors is now so well known 
and understood in the press world of England 
that when a new daily journal is announced in 
London, or in any of the large towns in the 
provinces, the question is asked among news- 

aper men almost as a matter of course, 
‘Who is after a baronetcy now?” 


—_<+e——___ 
AN ENGAGING OFFER. 
James Payne in the Illustrated London 
News. 


For persons who are my constituted 
art itself is sufficient, without the association 
of sentiment, but most of us prefer it mixed. 
A more attractive advertisement for the gen- 
eral public, or one reflecting er credit on 
its designer, than the foliowing is difficult to 
imagine: “Accurate portraits of her Me- 
jesty in any color, for two shillings apiece.’’ 
t is impossible to say how many loyal and 
art-loving persons have been caught by this 
engaging offer. Who would not at so small 
an outlay hasten to procure a likeness of his 
gracious queen? friend of mine, who, 
while consenting to this disclosure wishes 
modestly to remain anonymous, resolved to 
have two of them, in mauve and red, which, 
I suppose, are his favorite hues. He en- 
closed his postal order for four shillings, and 
received by return of post the two portraits. 
They were the very articles for which he had 
bargained, and yet he felt disappointed ; one 
was a twopenny-halfpenny postage stamp, 
and the other a halfpenny one. 

—_—_+o 


WHICH IS DEARER? 


Printers’ Ink is a neat little pamphlet, 
one page of whichis 334x7 inches, and is we 
filled with advertising matter of all kinds as 
well as choice reading matter on the subject 
of advertising. The last issue announces that 
the last page of the pamphlet will be for sale 
soon, and that the mar of fifty-two issues 
will be seventy-eight hundred dollars, 
advertisers who pay $50 or $60 a year for about 
the same space in the local paper should pon- 
der over this item with a view to deciphering 
the true value of advertising.—Si/ver Cliff, 
Col., Rustler, March, 1863. 

_— 


Classified Advertisements. 





Advertisements under this head, two lines or 
more, without display, 25 cents a line. 
Must handed in one week in advance. 


WANTS. 


AY geseen advertising 

+1 to the amount of $10 

the paper for one year. 

\ 7 ANTED— Position as f of 
out of town. Best references; 5 years’ 

experience. Address “ CHARLES,” Printers’ Ink. 

W ANTED— Experienced advertising man of 
al 


bility on a monthly ialty, for } 
advertisers” GRIFFITH, AXTELL at babdy 08, 


in PRINTERS’ INK 
is entitled to receive 





pay 


Holyoke, Mass, 
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I ly? t= My A newspaper wants for foreman a 
perigee of .—5 in above capacit; 
one who will stlok to em, address “ 7M. C,” 
206 ny fn New Haven, 


DARSEER WANTED who believes in advertis- 


Special to grocers. rofit. 
One operon last year over ‘000. Ad- 
dress “ t0, 000,” care Printers’ Ink. 

GOOD editorial and writer wants 


position as such at moderate salary. Is also 
on reporter and correspondent. 
Address ** M. N.,” care of 


nters’ Ink. 
WwW 


ANTED—Orders—We set type, furnish paper 

and rint ; stories, departments, miscellany 

for id modern presses; lo west prices, 

NPTG. CO., b  Vaudewater St., New York. 

F you es or sell a newspaper, write 

re We refer you to some splendid 4 
Suse “No ce 


pure 
M Ohio Newep r » m- . 
Columbus, v _— “s 
A DVERTISING Mix MANAGER © A for position 
rnd int C . 
‘and roducin 
§ dress “ ORIGINAL 
IDEAS,” care Printe ae 


AGAZINE or Other Publishers—Do you re- 
uire a thoroughly competent and experi- 
enced Semen — r? Now en; but 
dissatisfied. lence invited. Address 
- SATISHACTION inters ’ Ink. 


Vy ABTED- Prats ical German printer as part- 

ner in a well-established an p paper in 

Wisconsin city of 14,000 inhabitants. vA 

ca ey Vt 000. Splendid future. Address® “GE 
TNER,” care of Printers’ Ink 


a ADVERTISEMENTS in PRINTERS’ INK 
this head 


jess, 
dollar. For additional — or continued in- 
sertions, the rate is 25 cen line each issue 


@IMPLEX method of embossin 
) work. It pays for itself in 


for fine job 


Any yp rinter, with job press,can do the work. 
The “ Simplex Embosser ” and 1 git plate sent, 
post- receipt of $1.00. A 


,u 
sole agent, Hast Dubuque, Illinois. 

Wy ANTED- Man of experience to take were - 

ment of subscription Coperiment of old- 

established weekly 2 r (specialty). Must be 

ified to apply modern aoa to develop 

the field of subscriptions. Records and refer- 


out which a om aprucemons will 
getoem ENT, 42 
West 64th St., N. Y. City. 
HO WANTS A SN APT iet-clom Chi 
job office—material, $19,000—doin, fe 
monthly. Controlling ER less than h f in- 
ventoried ue. Terms, $3,000 cas! 
100 month. Owners engaged in other — 
ill trade for improved bag 
Minneapolis real te—c 
two good men. Address “‘ W. v. J.,” Printers’ Ink. 
Wy sate. Every one to know that the fa- 
mous “ Little Casino” Base Ball Schedules 
are now ready for the National and Southern 
es. Contains all the events in base ball, 
md a great deal of information for this season. 
Spaces to mark the runs, pate, os conery Cy pitch- 
ers of every game in the »cket 
size, , 10c. EMIL ‘GROSSMAM, Cco., 
Cleveland 


MAY FACTURERS of fa of farm. zim. house- 
hold and office specialties. desiring to estab- 
lish a general agency or branch — n Eastern 
em ‘pine 3 are invited to correspond with us. 
l receive and safely store i. oe goods, in 
- lots or less, a ship as desired to your or- 
der. Weare also in position to establish sub- 
oapatee, and make many direct sales for you in 
this territory. We have oe ay, for 4 
ing your business. If interested dress THE 
TILLINGHAST CO., 125 and 127 Franklin Ave., 








PREMIUMS. 
Twenty-five cents a line. 


catalogue of the best premi- 
for pers and manufacturers now 
Send I for it and get new business. HOME 
COMPANY, 142 & 144 Worth St., New York. 


BOO 
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BILL POSTING & DISTRIBUTING. 
Twenty-five cents a line. 


EPRROR AILS superintend the distribution 

sam = and advertising matter. WILL 

HABBE, anager District Telegraph Company, 
Evansville, In 


r OR the purpose of inviting announcements of 
the addresses of local bill posters and distrib 
utors, two lines (12 words) or less will be inserted 
twice under this heading for one dollar, or 
three months for $6.50, or #26a year. Cash with 
the order. More space 25 cents a line each issue. 





ILLUSTRATORS AND ILLU. STRA TIONS. 


Twenty-five cents a line. 


ANDSOME ILLUSTRATIONS for papers © one 
alogue, 25c. AM. 8. CO. wark, N 








- 


ADVERTISING AGE! CIES. 





Twenty-five cents a line. 


are wish to advertise anything anywhere 
time, write to the GEO. P- ROWELL 
ADVERTISING CO., 10 Spruce St., New York. 


eo 


ADVERTISEMENT CONSTRUCTORS. 
Twenty-five cents a line. 


EASONABLE—forceful—convincing ads. Ads 

that sell goods. ermple. neiges of four for $2. 
Cash with order. Wil foe or refund. 
CHARLES A. BATES, Ind 8, Indlanapolk 


| by! you want folks to want iets ad want ’em 
to want, you want eyocusching — A 
we pu “yt | persuasion. 

te for “ Conversion Gove. ” ‘iED SCARBORO, 
Bos 4 Station V W, Brook — 





SUPPLIES. 
Twenty-five cents a line. 


7 AN BIBBER’S 
Printers’ Rollers. 


L®*="'s INKS are the best. New York. 


66 PEERLESS” CARBON BLACK. 
For fine Inks—unequalled—Pittsburg. 


T= PAPER is & wie with ink manufac 
red by the W. LSON PRINTING INK 

Co., L’t’d, tf Spruce 8t.. New York. Special prices 

to cash buye 

JAPER DEALERS—M. Plummer & Co., 161 

William St., N. Y., sell every kind of paper 

used by pri rinters and publishers at lowest prices. 

Full line quality of Printers’ Ink 


+o 





ADVERTISING NOVELTIES. 


Twenty-five cents a line. 





meritorious. 12 


[& introduce “27h 
TISER AND § 


experience. “AD 
MAN,” Printers’ Ink. 


N AY be something in it for both of us if you 
4 send me catalogues, samp!es, prices, of nov- 
prs and premiums for newspapers. 

ASH, Marysville, California. 


tt is. 


Clocks for advertising parpeces, by the hun- 
dred or thousand ; paper- htc on with 
oer on dial. “Address ETH OMAS 
CLOCK CoO., 49 — Lane, New =" 


hi. 





C UTS. i for printers and 
others wishing” tivaslive ad wtp een 


Catalogue 10 cts. 
IN ND PRINTER OO. tir i 214 Mon- 


of oll Clie. 
[rok the purpose ¢ of in inviting announcements 
of Advertising Novelties, jects to benefit 


reader as well as advertiser, 4 lines, 25 words or 
less, will be inserted under this oa once for 
one dollar. Cash with order. More ‘? con- 
tinued insertions 25 cents a line each 




















io A 4 customer 
e e will: pioneer than a“ Lit- 
tle Casino Bake ert keep advertis- 
ps ere on thet four cover v 


the best trade in rs, a8 well as retainers, on 
the market. Made of vest ket size, covered 
with the strongest sonshoness $on'ee; our adv. 


on the four cover 
Secure exclusive right tsa ~*~ riMre GROSS- 
MAN & CO., Cleveland, O. 





ADDRESSES AND ADDRESSING. 
Twenty-five cents a line. 


be of names of male and female 
vassers for household oe J. F. 
STOCKING. 47 Morton St., N. Y. City. 


JERSONS who have facilities for brin 
vertisers and consumers into con 
lists of names and resses may announce them 
in 4 lines, 25 words or less, under this head once 
for one dollar. Cash with order, More space or 
continued insertions 2 cents a line each issue. 


HAVE about 5,000 letters which contained 
cots — aah -— ~~~ =o. aa | vent to 
responsible part r part for circularizing 
purposes for 30 f. J rate of $10.00 per thou- 
a. Th They have ak La used and are from 
first- Class business Publishers of Busi- 
ness Books will find them n valuable names. D. 
M TT, 555 St. Marks ave., Brooklyn, N. Y. 


> 


MISCELLANEOUS. 
Twenty-five cents c line. 


7 AN BIBBER’S 
Printers’ Rollers. 


I EVEY’S INKS are the best. New York. 
4 


ing ad- 
rough 








] IPANS TABULES are a gentle cathartic 
Best of liver tonics. nics. A family remedy 


JORLD’S FAIR SOUVENIR sample 10 cts. to 
publishers. VELTY co, New 
Haven, Conn. 
JAPER DEALERS -M. Plummer & Co., 161 
William St., N. Y., sell every kind of paper 


used by printers and  iablisivere at lowest prices. 
Full line quality of Printers’ Ink. 


NVESTMENTS—Safe and sure six per cent. in- 
vestment, payable in five years or at your 
option any ties ate after one beled 6 on = months’ 
potion. t-edged. GEO. R. BARNS, 
arriman, Te on. 


I IBERAL Advertisers using Coahew’ss Copeeent 
4 Record to enter terms and data “ ads” 
they give anere and periodicals = many 
times cost, insure accuracy and perfect system. 
$1.00 to $5. wo. CHALLEN, 10 Spruce St. 


TS new “HANDY BINDER” for PRINTERS’ 


paid, the cost of the “ Bin er.” 
Rddress PRD TEKS" yivk, 10 Spruce St., N.Y. 


I ee APPLIANCES. Overhead +t 

have peon in thia i bt ears. Have sold 
more than 8. eleva’ dumb waiters ; 
have done nd for all "the leading N. Y. poeer 
offices ; have just put the lifts in = new Re- 
corder office. ‘If you want som in my live 
write to or come and see J. Q. MA NARD. 114 
Liberty St., New York. 


Ww hort Byes! that Geo P. Rowell, of 
49th St., is the only person now 
po me hay under the name of George P. 





,) Former members 
f Geo. P. 
Rowell & Co. 
CITY AND CouNTy oF NEw YORK, 8s. : 
On this 17th oz. of March, 1893, before me ner- 


sonally came George P. Ro Rowell, Charles N. Kent 
and Oscar G. and known to 


Moses, to m 
=e a Ay | individuals described in and who 
ecu e foregoing inst: 
acknowledged = 
same, 


rument and severally 
to me that they executed the 


PHILip CARPENTER, N: Public, 
NY Oo ' 
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FOR SALE, 
Twenty-five cents a line. 


G Alerts ADVER’T RECORD—For 
¥ Testimonials, GAZETTE, Bedford 


yy #1. 


HA ANDSOME ILLUSTRATIONS for papers. 


Cat- 
jogue, 2c. AM. ILLUS. CO., Newark, N. J. 


wg gH Country press, 32x44, for sale at 
$375, if taken at once. NEWS, ‘Albion, N.Y. 


OR SALE— Valuable Peat for use on biey- 
cles. dress “ PATENTEE,” Box 132, 
troit, Mich. 


Poe 86) SALE—A vB py of the potions Newspa- 

aan ob ‘or 1882. Price five dollars. 
Sen hy Si ay Address GEO. P. ROWELL 
& CO., Publ TH. 10 10 Spruce St., New York. 





YOR ad ister, weekly i 
poserase Se «2 printing Estab- 
lished sixty-five =e rand-new plant and 


business. Address REGISTER, Fort Plain, 


EWSPAPERS and periodicals usin; rane 
4 Advertising, Subscription and 
ers’ Records save time, labor and — 
30 days I will take one-half in 
CHA N, 10 Spruce St., N. Y. 


ARGAIN—N. Y. State. Weekly newspaper, 
good circulation and advertising. Job work 
not less than #1,500. ll new type and presses. 
es it. If you oe business ad- 
“M. L. B.,” care Printers’ L 


Wate MOUNTAINS —For fern or to let, a 
some, roomy, attractive summer reer 
dence and farm ; fully furnished and stocked. 
For illustrated descriptive circular a dfull 
outers, address “G. P. R.,” P.O. Box 672, 


Yor 

5. OO( LINES of SPACE in the AuEnIOAn 
FARMER AND FARM NEWS, Spri 

field, O., 165,000 circulation, will be Bay cheap 

eave rtisers 7 roe patrons of the peer. 
you use? CHAS. F. 

Is re- 


ies’ Home 


ow 
NEELY. ¥ Manele Ind. Ind. 


roe, SALE—About 20,000 letters and 
ceived in answer to — ads in 
Journal, Youth’s Companion, and other high- 
class pers—all from women. All from 1 
and I Will sell lot at low price forcash. Ad- 
dress MAHLER BROS. Sixth Ave., N. Y. 
( ) WNER of $2.00 — desirous of discontin- 
uing same, offers for —_ the subscription 
list. About 6,000 names, expired. yer 
to — {subscription of qe (about 
3,(00 1 expiri — one ear) with 
suitable | ble, publication. “A. ,” care 


a 
ADVERTISING MEDIA. 


Twenty-five cents a line. 


Gases TELEGRAPH. 


For 5 lines 26 days ; 6 da; on. Se 

$1 50 TERPRISE, Brockton, Mass. C Cire? 000 

I EST CONNECTICUT MEDIUM. Reaches 

everybody. Gilt-edged investment. THE 
NEW VEN NEWS. 

Ca. Central, Southern, and Southeast- 

offer a rich field for advertisers. 


Ohio 
THE OHIO STATE JOURNAL—Daily, 12,500; 
Sunday, 17,000, and Weekly, 23,000—cover the 
field. All leading advertisers use it. 


\ TISCONSIN AGRICULTURIST, Racine, Wis., 

circulation over 30,000, proved by P.O 

colpte. yy only 20 cents a line. World's 
office 215 


New York Office 18 193 Times Building. 
CY Vi ASMEPTED ADVERTISEMENTS in PRINTERS’ 


ith a two-line letter, but have no 
other'd c- Ay. Under headings of Severus 


M pice. 2 Miscellaneous and For Sale, 
Wants, ‘osting and Distmbuting, Ad- 
vertisi Novelties, Add and Add 

Tilust: rs and Illustrations and Ad 


Constructors, 4 lines (25 words or less) will be i in- 
se ce or two lines (12 words or less) twice 
for one dollar if the cash accom: 

Additional 
a line 


panies the order. 
space or insertions charged 25 cents 
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= FOR NEW - 


PRINTING 


ever published in this in this 
country are those pub- 


lished by $ 
- BRUCE’S - 
New York Type Foundry, 


ial Bee 


13 CHAMBERS ST., 
NEW YORK CiTy. 


BSeVesesessessd 


‘(EST THEM.—The Lowest Prices for New 

Printing Types ever published in this coun- 
try are those published by Bruce’s New York 
Type Foundry, 13 Chambers St., New York City. 








_A CHOICE BETWEEN Two STYLES AND Two RATES. 


Printers’ Ink 
RATE CARD. 


eo 


DISPLAYED 
ADVERTISEMENTS. 
Fifty Cents a line or One 

Hundred Dollars a page. 
Twenty-five per cent. extra 
for special position, if granted. 

CLASSIFIED 
ADVERTISEMENTS. 
No display, 

Cents a line. 





Twenty-five 
Twenty-five 
words for a dollar. 
SUBSCRIPTIONS. 
Two Dollars a Year, in ad- 
vance. 
Three Dollars a 


Wholesale rates: 
hundred. 
Single copies: Five Cents. 
Address all orders to 
PRINTERS’ INK, 
to Spruce St., New York. 





dollars each issue, or $1,300 a year. 


dollar or a year for $52.00. 


duce as good results. 
Advertising orders are solicited. 





The other has the same wording and occupies four lines. 


Note the two advertisements here printed. 
One occupies space of a quarter of a page and costs twenty-five 


It can 


appear in PRINTERS’ INK, among classified advertisements, once for a 


The smaller space (without display) is taken at half the rate and 
occupies less than one-twelfth as much space. 


Possibly it may pro- 


Address 
PRINTERS’ INK, 10 Spruce St., New York. 
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a: \ 
| ) PUPILS WANTED FOR SEASON OF 1893. 


| : TUITION, $2.00 A YEAR. i 


. PRINTERS’ INK, | 


“The Little Schoolmaster in Advertising,” ( 











SS SSS SS 


Gives suggestions to large and small advertisers—not alone by ( 
precept but by example as well. Advertisements that are notableare ff} 
reproduced and commented upon. The experiences of various adver- \) 


tisers are compared: the brightest and most experienced advertisers 


from them are published from week to week. 


and advertising men are searched out and signed articles or interviews 
Even the old advertiser has his wits sharpened by contact with the 





brightest minds in the business. i 
| A CLASS OF SEVEN. [ 
| THE ANSONIA ELEcTRIC Co., | 
FORMERLY THE ELECTRICAL SUPPLY Co., ] ( 
if Incorporated 1888. Factories, Ansonia, Conn. 

RANDOLPH St. & MICHIGAN AVE., { 
| CuHicaao, March 22, 1893. 


| PRINTERS’ INK: () 
Gentlemen—Will you please enter for subscription the following names, for (| 











i your paper, all of them to be sent to this office in our care. Invoices to be sent 
H | to us: RS E. Richardson, C. L. Pierce, W. R. Pinckard, Geo. W. La Rue, Geo. G. { 
t Carter, C. M. Spaulding, Max A. Berz. 
Yours truly, THE ANSONIA ELEcTRIC Co., { 
(Formerly the Electrical Supply Co.) {) 
! a: ‘ . A. Bera. 
\ 
| | A CLASS OF FIVE. ) 
} | THE GOTHENBURG WATER POWER AND INVESTMENT Co. (| 
r CAPITAL, $2,500,000, | { 
O. W. CRAWFORD, Manager of Advertising and Agencies, 
226 AND 228 LA SALLE STREET, 
Cuicaaeo, March 22, 1893. 


Printers’ INK: ) 
I Please send Printers’ InK to each of the enclosed names for one year, for 
which I hand you herewith draft. 
These gentlemen are the President, Vice-President, General Manager, Secre- 
tary and Treasurer of the Gothenburg Water Power and Investment Company 
of Gothenburg, Nebraska, of which company I am the Manager of Advertising ] 
| and Agencies. In order to hold my eo. which pays a salary greater than most 
| bank presidents, and a commission besides larger than an English promoter’s ) 
“ pull,” they must be pleased with my work. In order to be pleased with my 
| work it is essential for them to be thoroughly up with the times on advertising. 
Nothing else that I can think of will keep them so well posted as Printers’ INK. 
me hypercritical persons would say I need concern myself more about the 
| results of my advertising. On that point I have not the least fear. Good money 
and good advertising always bring good results. 
Yours truly, O,. W. CRAWFORD, 








The subscription price of PRINTERS’ INK is 
$2.00 a year. All orders should be addressed to 


PRINTERS’ INK, 10 Spruce Street, New York. } 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS, 


PUBLICATION OFFICES: 
No. 10 Spruce Street, New York, 
No. 138 Fleet Street, E. C., London. 
Issued every Wednesday. Subscription Price: 
Two Dollars a year, Three Dollars a hundred ; 
single copies, Five Cents. No back numbers. 


JOHN IRVING ROMER, EDITOR. 





NEW YORK, APRIL 12, 1893. 





THE publisher who has an interest- 
ing and true story about his newspaper 
that he would be glad to have adver- 
tisers read should not neglect to tell it 
in PRINTERS’ INK. It need be printed 
no more than once. Everybody will 
read it. An announcement intended 
to appear in PRINTERS’ INK, issue of 
April 26, should reach the office on or 
before Wednesday, April 19. 


THE New York Chamber of Com- 
merce has appointed a special commit- 
tee for the reception and entertainment 
of foreign visitors to the Columbian 
Exposition, with headquarters at the 
Hotel Waldorf. Delegations from 
foreign financial bodies will be re- 
ceived and suitable courtesies extended 
to them. 








InQuIRY is frequently made for a 
catalogue of newspapers published in 
Mexico and the South American coun- 
tries. Heretofore no such work has 
existed, and much credit is therefore 
due the ‘* Bureau of the American Re- 
publics,” which has just issued a news- 
paper directory covering this field. 
The information has been obtained 
from United States consuls and other 
sources deemed equally reliable. While 
the catalogue is far from exhaustive it 
compares favorably with the first news- 
paper directory issued in this country, 
and may be the means of opening the 
“way for advertisers who sell goods in 
these countries but have never at- 
tempted to cultivate the field thoroughly 
by advertising. 

Another valuable feature of this 
book is a list of business houses 
throughout the section, the character 
of the business being specified. The 
idea has been to serve the convenience 
of manufacturers in sending out circu- 
lars, catalogues and price. lists. <A 


copy of this directory may be had by 
addressing William E. Curtis, Direc- 
tor, Dep't of State, Washington, D. C. 


PRINTERS’ INK, 


Ir is well understood at Washing- 
ton now that every employee who had 
anything to do with instigating the 
PRINTERS’ INK muddle will soon be 
relieved from further service in the 
Post-Office Department. 








LOST NEWSPAPERS. 


Missing copies of papers are a fre- 
quent cause for dispute between adver- 
tiser and publisher. When the pub- 
lisher’s bill is presented he is informed 
that certain issues are missing and that 
his account cannot be checked and paid 
until these are supplied. This is an- 
noying to him, and he perhaps con- 
cludes that it is only a device of the 
advertiser to defer payment. 

The advertiser, on the other hand, 
believes that the publisher is habitually 
careless in his mailing system, and that 
the missing papers have never been 
sent him. In most cases neither of 
these conclusions are justifiable. 

There are many points of leakage 
or ways in which papers can be lost 
after having been properly mailed. 
Publishers usually bring their papers 
to the local post-offices in mail-bags 
provided by the Government for that 
purpose. ‘These are emptied and sent 
to other publishers for similar use. In 
bags so returned, and supposed to be 
empty, it frequently happens that a 
few stray papers will be found adher- 
ing to the bottom, which the clerks in 
their hurry have neglected to remove. 
During the past week the publishers 
of PrinTEeRS’ INK have in this way 
come into possession of six distinct 
pieces of mail matter on which the 
postage had been fully prepaid, but 
which would never reach their desti- 
nation unless we should see fit to re- 
mail them. ‘The first to come to hand 
was a copy of E. Ridley & Son's 
Fashion Magazine. It bore this ad- 
dress : 

E. Woodhull, 
Rocky Point, 
uffolk Co,, N. Y. 


To prepay the postage seven cents 
in stamps had been attached. Upon 
bringing this case to the notice of the 
proper official at the New York Post- 
Office, he admitted that such cases oc- 
curred, and stated that the only sure 
way of preventing similar accidents 
would be to have every mail-bag that 
came into the office turned inside out. 
This had at one time been done, but 
to turn all bags inside out and then 























back again required more extra labor 
than the Post-Office, with its present 
appropriation, could afford. Since then 
we have in the same manner come into 
possession of the following pieces of 
mail matter addressed as stated : 

A package of seeds from John Lewis 
Childs, Floral Park, N. Y., bearing two cents 
in postage and addressed : 

John B, Davidson, 


114 Powell ave., 
Evansville, Ind. 


Three copies of the American Athletic 
Journal, published by Peck & Snyder, New 
York, each copy bearing three cents in post- 
age, and addressed respectively : 

Rev. Hugh Garvey 
© "summit Hitt, 
Lansford P. O., Pa. 


Daniel Healey, 
Pierce City, Mo, 


S. P. Brady, 
1519 Chestnut st., 
St. Louis, Mo. 


One copy of the Kokomo, Ind., Disfatch of 
March 23 addressed : 
Carter Medicine Co., 
55 Murray st., 
New York City, N. Y. 

These papers we still hold, and shall 
be glad to return them upon proper 
application, either from their owners 
or from the post-office officials who are 
responsible for their loss. 

These are cases that have happened 
to come under the notice of one man 
only within a very short time. If the 
whole truth were known, how many 
pieces of mail matter may not be going 
astray in this way in the course of a 
year? The wonder is (if the same 
carelessness prevails all along the line) 
not that there are so many complaints, 
but that the complaints are not a 
hundred times more numerous. 

The trade publishers of New York 
lately held a mass meeting to see if 
something could not be done to remedy 
the careless handling of their papers by 
the postal clerks. Every publisher re- 
ceives complaints from subscribers who 
say they do not receive the paper. 
Since PRINTERS’ INK has been mailed 
at third-class rates by Mr. Wana- 
maker’s order the number of these 
complaints has increased ten-fold, 
showing that the third-class matter 
does not receive the same care in 
handling as second-class matter, and 
first-class matter is known to have 
precedence over either. 








Mr. J. A. BAILEY, the proprietor of 
the ‘* Greatest Show on Earth,” states 
that there are 126 persons employed 
in his advance or advertising brigade, 
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Advertising Novelties. 





From the Prescott-Powell Prbating 
Company, 30 Vincent st., Cleveland, O.: 
strip of pasteboard gotten up with wrapper in 
same form as tutti frutti chewing gum, The 
pasteboard bears some punning advertising 
matter, headed “ Fooled, by gum.” 


From the Norman Lighty Mfg., 
Co., Des Moines, Iowa: A large card sou- 
venir of the Columbian Exposition, The 
picture represents a night scene at the Fair, 
the cards being punched so as to give the ef- 
fect of having the windows of the buildings 
lighted. 


From the New York Recorder : 
The day before Easter this journal sent to 
some of the leading advertisers a half dozen 
buds of Easter lilies. Accompanying were 
directions to place them in warm water and 
they would open the same as any lilies. A 
small hoop skirt is another advertising novelty 
from the Recorder. This legend accompanies 
it: ‘* The utmost curiosity exists concerning 
the appearance of the modern hoop-skirt. 
If you are not a married man the curiosity 
might remain long unsatisfied. Please ac- 
cept this model with the compliments of the 
editress of the Woman's Page of the New 
York Recorder.” 





ADVERTISING JINGLES. 


Tue E, B. Eppy Co., l 
ADVERTISEMENT DEPARTMENT, 
Hutt, Canada, March 30, 1893. } 
Editor of Printers’ Ink: 

Dear Sir—There is nothing new under the 
sun, but I was attracted by the coincidence of 
the A/éany Journai’s contributor and myself 
having lighted upon the same nursery rhyme 
as an advertising medium. 

I enclose you two cuttings, one giving my 
version of the cause of the scintillation re- 
ferred to, and another parodying Dr. Watts, 
I think. I have used several nursery rhymes 
ina similar manner, They made very good 
intruductory matter. Yours Truly, 

ADVERTISEMENT DEPARTMENT, 
The E, B. Eddy Company, Limited, 
Twinkle, twinkle, little star, 
How I wonder what you are ; 
Bright the gloom its radiance catches ; 
Someone’s fighting EDDY’S MATCHES. 


How doth the busy E. B. E. 
Each shining hour improve, 
His MAMMOTH FACTORIES at Hull 
Are always on the move. 


ee 


NOT ORIGINAL WITH THE “ CLIMAX.” 


W. E. Oxtosy & Co., 
Tonta, Mich., March 30, 1893. t 
Editor of Printers’ Ink: 

Dear Sir—Picking up my copy of Print- 
ERS’ Ink for March ag, I noticed particularly 
the Climax ad of ‘see that lump,” etc. It 
would seem probable that such a good ad 
would be copyrighted; but, lo and behold, on 
stepping into one of the groceries I noticed 
the same head with the inscription * see that 
cheek?”’ and then follows the explanation 
that it is not #rumps but taf’y manufactured 
by the Michigan Confectionary Co. Who 
next will take it up? 

Again Say, it seems strange that the 
Climax people didn’t reserve their idea for 
themselves— provided it is their own idea, 

Wa ter E. Oxrosy. 
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A PEEP AT MEXICO PAPERS. 


By Wm. H. Maher. 


In a recent visit to the sister repub- 
lic south of us I made a few notes 
that may be of some slight interest to 
American advertisers. 

It is well to bear in mind that the 
mass of the Mexican people are not 
readers of newspapers. In round 
numbers we were told that the popula- 
tion of Mexico is about twelve mil- 
lions. Of these about ten millions 
are Indians; the remainder represent 
the ruling, and educated, and well-to- 
do classes, descendants of the Spanish 
conquerors. 

The government is republican in 
name, but in fact is almost an absolute 
monarchy; the president having, 
through his control of the military and 
his influence upon the appointment of 
the governors of the various States, 
almost, if not quite, unlimited control 
of affairs. 

There are but two parties, the gov- 
ernment and the church. President 
Diaz is now serving his fourth term, 
and it is but simple justice to say that 
all classes unite in declaring that his 
administration has been beneticial to 
the country. 

With these facts in mind the items 
regarding newspapers will be better 
understood, and it .will also be seen 
that the value and influence of a paper 
are not to be measured by mere figures 
of circulation, as we are so much ac- 
customed to do with our home papers. 

Going to Mexico by rail, one reaches 
first the City of Monterey, and a push- 
ing city it is. The population is vari- 
ously given at from 25,000 to 60,000. 
My judgment would be that 35,000 to 
40,000 would be nearer the truth. 
Monterey is a manufacturing city of 
some importance, but is a wholesale 
city of large importance. The news- 
paper men there are active in making 
the acquaintance of Americans, and 
keen in searching for an advertisement. 
It is claimed that there are 2,000 
Americans there, and the agent of the 
Railroad News Company has a large 
sale in papers, books and magazines 
from the United States. 

The advertiser desiring to reach the 
State of Neuva Leon, of which Mon- 
terey is the capital, cannot afford to 
overlook the Monterey papers. 

As an instance of the wholesale 
trade here I will state that one house 
gave an order for 250 cases of Lan- 
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Two whole- 
sale druggists from Syracuse, N. Y., 
were with me when this was told, and 
I asked them if this was an exception- 


man’s ‘‘ Florida Water.” 


ally large order for the trade. They 
replied: ‘* We buy six cases at a time 
for our trade.” 

At San Luis Potosi is a good retail 
trade—a trade with agricultural men 
and miners, The Governor of the 
State is, though a military man, a man 
of shrewd commercial instincts and de- 
sirous of seeing more trade between 
Mexico and the United States. He 
has patronized us in furniture and fur- 
nishings for both his official and pri- 
vate residences, and a $300,000 opera 
house being erected by the State is 
largely supplied from St. Louis. 

‘Thecity had not, at our visit, been 
blessed with a rain in three and a half 
years, and typhus fever was prevalent 
and very fatal. Remedies for ‘* tifo” 
were prominently advertised, and it 
seemed to me that here was an excel- 
lent field for shrewd patent medicine 
men. The papers I saw offered for 
sale by the newsboys on the plaza were 
those of the City of Mexico. 

Toluca, the capital i the State of 
Mexico, is the most, enterprising and 
the most prosperous :tppearing city that 
we saw. We visited the Governor, 
and found him a very broad-minded 
man. Ile expressed. himseif as glad 
to see his people buying improved tools 
and machinery, and he was ready to do 
all he could to encourage such trade. 

Toluca is the center of a jsrosperous 
agricultural region, and is a city where 
sanitary regulations are firmly enforced. 
There is an opening there for various 
lines of goods, such as agricultural 
tools, articles of adornment, perfumes 
and medicines. The papers. read there 
are those of the City of Mexico. 

The City of Mexico is not situated 
in the State of Mexico, but in the 
Federal District, the latter being anala- 
gous to our District of Columbia. The 
population is given as 300,000 by the 
conservative men, andas half a million 
by the optimist. 

It has suffered for ages from bad 
drainage, and though this is to be 
remedied in a few years, when a forty- 
mile sewer will be completed, it is to- 
day the home of typhus fever, and the 
people are very sensitive about their 
health. 

This city is the political, business 
and social center of the republic. Be- 
cause of this its papers have large in- 
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fluence, though none has what we 
would call a large circulation. 

In the endeavor to get copies of all 
papers published in the city I called at 
the largest news and stationery store 
for them, but ‘the proprietor could not 
get them for me. He had but few 
city papers; he said there was no store 
where many were for sale, and no way 
of getting most of the publications ex- 
cept going to the various offices for 
them. 

I was told that there were ‘‘ about” 
20 daily papers published in the city ; 
that the one with the largest circula- 
tion probably sold 6,000 copies; that 
these papers represented different _par- 
ties in politics and in church affairs; 
that few people read more than one 
paper, and that to properly cover the 
cityan advertiser must make use of all 
the list. 

Spending an hour with the president 
of the press ‘association, Senor Cas- 
tillo, editor of #/ Partido Liberal, 
who is also, I think, an ex-Governor 
of the State of Vera Cruz, I mentioned 
the fact that I found only two Ameri- 
can advertisements in his paper. These 
were Ayer’s ‘‘Cherry Pectoral” and 
Scott’s Emulsion. 

He said that the Mexican publishers 
were receiving but little foreign adver- 
tising; that there was no organization 
amongst them, and when _ inquiries 
came to a paper from the States the 
publisher felt like taking no risk, so 
demanded cash in advance, which gen- 
erally ended the correspondence. Now 
that trade between the two countries 
was increasing, he was desirous of 
doing something to encourage Ameri- 
can advertisers to use his paper. 

I suggested that the Mexican papers 
ought to unite and engage a good 
special agent for New York, and let 
him educate the American advertiser as 
to the value of the Mexican trade and 
its peculiarities. 

He said he would be only too glad 
to join a movement of this kind, and 
was desirous of learning all he could 
about methods in the north. But he 
admitted that his circulation was only 
1,500 copies, and he asked if that 
would not sound insignificant to people 
who advertised in papers having im- 
mense circulation, as papers in the 
States had. 

I did not say to him what I say 
here: His paper is a government 
paper; its utterances are important; its 
1,500 subscribers represent a class of 


e 


both rich and influential people, and 
the value of an advertisement in such a 
medium is not to be measured by mere 
circulation. 

To a certain extent the last sentence 
will apply to'most of the papers; they 
reach special classes, the wealthy 
classes; and an announcement in their 
columns must be measured by a differ- 
end standard than we use with our 
home papers. 

We ran across two papers published 
in English—probably there are others 
in the city—the Zwo Republics, a 
daily, and the Azglo-American, pub- 
lished weekly, dated Sunday and de- 
livered upon Saturday. It is claimed 
that there are from 2,000 to 3,000 
English-speaking people in the city, 
and they are reached by these papers. 

Among the advertising in the Angio- 
American is that of the Eyelet Button 
Hole Attachment Co., of New York, 
Chicago & Alton Railway, St. Louis 
Lager Beer, and ‘‘ the only American 
saloon in Mexico.” A large share of 
the advertising is that of Mexican rail- 
roads, and next to that is the space 
used by local agents of American 
goods. 

The Zwo Republics is kept well 
under the notice of the tourist, through 
newsboys on the streets and the hotel 
porter. It is a four-page paper, price 
six cents, and gives a fair amount of 
American and European news daily, 
besides reporting arrivals at hotels. 
Its advertising columns prove that the 
man at the head of that department is 
a hustler for business. Of course the 
local stores catering to tourists’ trade 
are well and spaciously represented. 

There is a column of life insurance 
ads divided between the Mutual Life, 
of New York, the Travelers, of Hart- 
ford, and the Massachusetts Life. 
‘* Sapolio” has a six-inch ad from the 
local agents. The only patent medi- 
cine ad from the United States is that 
of the Hobbs Medicine Co., of Chi- 
cago. 

The Mexican Financier, a weekly, 
printed in both Spanish and English, 
makes a favorable impression because 
of its typographical excellence and the 
character of its advertising. Many of 
the best American houses and manu- 
facturers are to be seen in its pages. 
Some of those using its columns are : 
Bankers—Maitland, Phelps & Co., H. 
B. Hollins & Co., N. Y.; miscellane- 
ous—Ferris hams ; Pusey & Jones Co., 
Wilmington, Del., Kellmer pianos ; 
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Rand Drill Co., N. Y., the ‘* Liberty” 
bicycle ; Union Sewing Machine, To- 
ledo ; Valley Iron Works, Williams- 
port, Pa., Sheboygan chairs; John- 
son’s desks, Chicago; Dean Oil Co., 
N. Y.; Cleveland, Ohio, wheelbarrows; 
Fogel & Co., N. Y.; Stanley Hinges, 
New Britain, Conn.; South Bend, Ind., 
Pulley Co.; Buffalo Wheel Co., bicy- 
cles; National Tube Works, N. Y.; 
Chandler & Price, Cleveland, printing 
presses ; Smith & Wesson, revolvers ; 
Albion Paper Co., Holyoke; Detroit 
Boat Works; Union Bicycles; Erie 
Engine Works; Liberty Machine 
Works, N. Y.; Bissell Plows ; Bald- 
win Locomotives; Iowa Barb Wire 
Co.; Corliss Engines; ‘‘ Sunol” Bi- 
cycles; McCune Bicycles; Hoffman 
Cement; Cresson Pulleys ; Hardicks’ 
Steam Pumps; Waltham Watches ; 
Hammond Typewriter; Goold Co. 
(Albany) Carriages. 

To properly understand these adver- 
tisements it is well to know that fully 
twenty of them have one firm’s name 
attached as local agents for the goods 
advertised. ‘The same firm is also the 
general foreign agents at New York 
and London for the /izancier in which 
the ads appear ! 

Can a business be built up in Mexico 
merely by advertising? Yes, if the 
goods advertised are there to be had 
when called for ; not otherwise, in my 
opinion. 

In the drug stores of Mexico one 
finds a large assortment of American 
preparations, but at such prices as must 
limit the sale very materially. Mexi- 
can duties are very high, and being 
largely levied by the gross weight of 
the case, the cost, laid down in the 
dealer’s store, is more than the retail 
price with us. 

For instance, Ayer’s Sarsaparilla is 
retailed there at $2. Colgate’s 25c. 
size soap retails at 60c.; Brown’s roc. 
shoe dressing sells at goc.; Hoyt’s 25c. 
size cologne for 50c.; Mason’s black- 
ing, that is wholesaled with us at $2.25 
per gross, is sold here at $7.80 per 
gross. Florida water, sold at 60c. in 
the United States, retails here for $1.50. 
Ayer’s preparations and Scott’s Emul- 
sion seem the most widely distributed 
here of any American goods. Carter’s 
Little Liver Pills follow close on these. 

Perhaps a hint might bé suggestive 
to our patent medicine friends. The 
two remedies advertised most in street 
ears and by handbills were those for ty- 
phus and syphilis, and the information 
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given us goes to show that these are 
the two most generally prevalent dis- 
eases. During the rainy season there 
is considerable low fever, but the two 
diseases above mentioned are always 
getting in their work. 

If the great mass of the people were 
able to buy medicines Mexico would be 
an El Dorado for the patent medicine 
men, but the masses are scarcely able 
to cover their nakedness, and are poor 
to a degree unknown among us. The 
middle class and the rich can easily be 
reached by the press, and there is a 
profitable field there for the advertiser. 

One last memorandum as to North- 
ern papers and magazines sold in Mex- 
ico. I found in the principal store the 
World, Herald and Tribune, of New 
York; the Globe and Republican, of 
St. Louis ; Chicago /nter-Ocean, Her- 
ald and Tribune ; Call, Chronicle and 
Examiner, of San Francisco ; San An- 
tonio Express and Boston Herald. 
Also the Clipper, Police Gazette, Har- 
per’s Bazar, Puck, Fudge and Scien- 
tific American, Of the magazines they 
sold 60 Centuries, 48 Harpers’, 40 
Scribners’, 10 Cosmopolitans, 10 Frank 
Leslies’, They had on hand the 
Arena, N. A. Review, Godey’s and 
the Home Maker. 

From the information I gathered in 
the trip, from the Rio Grande to Yu- 
catan, I am convinced that Mexico isa 
good field for investment in many 
lines, and that this is a good time for 
the American manufacturer to estab- 
lish his goods there, if he has some- 
thing needed by that people. He 
should assure himself on this point, 
and then act accordingly. 

If any of PRINTERS’ INK readers de- 
sire any special information, and I can 
give it to them, I shall be very glad to 
do so. My note-book is crowded with 
business pointers picked up in Mexico, 
but I have been afraid to use more of 
them lest I would be more tedious 
than I already am. 

———_~+o+ 

THERE is a very important way of 
advertising, which to us stands at the 
head. This is through the clerks. 
Let the clerks be gentle, spirited, but 
wide awake, conscientious workers, not 
afraid of doing more than their share. 
Let them take pride in surmounting 
difficulties, such as suiting unreason- 
able people, all this with a good stock 
of patience, then we will show you a 
firm or corporation ‘‘ with an income 
at its heels.” —Boot and Shoe Recorder, 
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AN ENGLISH CRITICISM ON AMER- 
ICAN PAPERS. 


The characteristics of American 
newspaper head-lines are smartness of 
a certain kind, picturesque vulgarity, 
and disgusting sensationalism. ‘‘ Ren- 
der unto Scissors the things that are 
Scissors’,” for a column of clipping ; 
‘* Killed Himself this Time,” for a 
case of a chemist poisoning himself ac- 
cidentally ; ‘‘ A Warning to Animal- 
cules,” which are supposed to be in 
people’s mouths, and therefore liable 
to injury by kissing—these head-lines, 
and such alliterative ones as ‘* Beauty’s 
Bonnets,” ‘* Railroad Rumblings,” and 
‘* Brooklyn Brevities,” fairly illustrate 
the smartness. The best things in this 
way, without doubt, were the rhyming 
headlines which several American pa- 
pers used to publish, as 
** Picknickers on a Sunday boat are lost— 

A Judgment Sure. 

3ut Lightning Strikes a Meetin’ House— 

The Reason's more Obscure.” 

Picturesque vulgarity comes out very 
strongly in the elaborate head-lines to 
those peculiar ‘‘ personal” articles of 
which the American press has a mo- 
nopoly. ‘* Tiny Tootsie-Wootsies” is 
the title to a lot of disconnected gossip 
on ‘‘ the pretty feet of our prominent 
actresses.” Ellen Terry’s ‘* pedal ex- 
tremities ""—the phrase is not the pres- 
ent writer’s— look, it seems, ‘* just 
lovely”” when on a cushion. But head- 
lines of this sort should be displayed in 
all their native glory; so here is a 
specimen : 

ACTRESSES’ GOLDEN LOCKS. 


Bab Tells of Tresses Worn by the Favorites 
of the Stage, 


Some Wuo Don’t Wear Wics. 


Hints on Keeping a Husband and Keeping 
out of a Divorce Court—A Picture of 
da Rehan—Judging a Woman 
by the Color of Her Hair. 

Head-lines to sermons are much in 
the same style, as the following com- 
paratively decent example shows. It 
should be borne in mind that this 
comes from Boston, the city of cuit- 
ure : 

FROM PARADISE 


Flows the Stream from Which Men 
drink 


Boru REspPonsIBILITY AND ForGIVENESS. 
An Address at the Trinity Club. 
Men Should be Thankful they can Work for 


Fortunes, Instead of Having One Left 
Them by Some One Else, 


As to the sensationalism that is seen 
in its worst form when murders are 
dealt with, we find the following : 
‘*The Blood-stained Weapons Con- 
fronted Him—And He _ Trembled 
with Fear at the Ghastly Sight—He 
Dropped the Head into the River.” 
When a murderer is lying in the con- 
demned cell, and the ‘‘ flower racket,” 
as a Pittsburgh paper puts it, is going 
on, the Americans have spread before 
them such head-lines as these: ‘* He 
Ate with Good Appetite a Fried Oys- 
ter, and for his Dinner Took the Usual 
Accompaniments with his Beef.—All 
Night Long the Steady Dripping of 
the Rain Kept Up a Sad Monotone to 
the Dismal Threnody of the Wind, as 
it Whistled Round the Walls of the 

ail.” 

The space wasted on head-lines in 
American papers is enormous. Some- 
times there are two or three inches of 
capitals at the top of every column in 
a page. Those quoted above about 
actresses’ hair occupy three inches in 
the original. 

This waste seems ridiculous enough ; 
but what shall we say of that formerly 
to be seen in the New York Hera/d, 
where half a column of print some- 
times staggered under more head-lines 
than can be found in a whole issue of 
one of our dailies? It must be al- 
lowed, however, that these masses of 
capitals never offended the technical 
eye, and, indeed, the head-lines in 
American newspapers have a much 
better effect, viewed solely from a 
typographical standpoint, than those in 
our newspapers, 

Much of what has been said of the 
large transatlantic sheets applies to the 
small ones also—to the little local pa- 
pers that scream tremendously when 
they have a circulation of 2,000 copies 
a week. Of course, these journalistic 
infants do not employ a special writer 
for head-lines, nor do they make use of 
many varieties of type even for their 
best effects; but their headings have 
all the general characteristics noted 
above.—Cassell’s Saturday Journal. 
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A PUBLISHERS’ COMBINATION. 


Tue Boston Post, 
Boston, Mass., March 29, 1893 
Geo. P. Rowell & Co.: 

The Publishers’ Association of this city has 
passed a resolution to the effect that no ads 
shall be placed outside of the daily papers. 
Being members of the Association, we feel 
bound by its action in this matter. 

R, W. Bryant, Business Manager, 
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COUNTRY WEEKLIES _INTEREST 
CITY PEOPLE. 


‘* Thursday is always a red letter 
day for me if I am at home,” said a 
well-known banker as he sat in his 
library on that day of the week with his 
wife close by, ‘‘and it is such a day 
because it is then that I read my country 
papers. That is what my wife and I 
were doing when you came, and I was 
thinking what a delightful visitor one’s 
country weekly is. It does not inter- 
fere with the city newspaper. A daily 
like the Sz covers the city and the 
world, and is altogether great and won- 
derful, but the little four-page village 
weekly, small and insignificant as it 
looks, is almost as indispensable to 
every right-minded man who began life 
in the country. There must be thou- 
sands, even tens of thousands, of these 
papers taken in New York, for a great 
proportion of the men and women of 
New York are country born, and very 
many were country bred. ‘To them the 
village paper published wherever they 
hailed from is a printed letter from 
home, and it is a thousand times more 
complete than any letter that even the 
best amateur correspondent would or 
could write.” 

** Do not let me interrupt your pleas- 
ure. Finish reading your budget of 
news.” 

‘“*No,” said the banker. ‘‘I will 
talk about it a moment more, instead. 
If it was not for these two newspapers 
that come to me every Thursday from 
Monmouth county, N. J., where our 
old homestead is situated, I would not 
have nearly as sensible an idea of my 
position in life and my relation to the 
world as I have. Here I read every 
week of men and women grown to 
manhood and womanhood whom I 
knew as little toddlers—even as babies 
in arms. My wife and | have just 
read of a fine performance on the 
piano by the daughter of a man who 
was a little too young for me to play 
with when I was a lad. That little 
boy has grown up and got children, 
and so I am made aware that the gray 
hairs in my head and over my ears 
have come to me naturally. One 
needs his wife by him in order to read 
the home weekly intelligently. She, for 
instance, has called my attention to the 
advertisement of a great boot and shoe 
store, the proprietor of which was the 
baby in arms in a house where I once 
went regularly every Wednesday and 
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Sunday night to visit a pretty girl of 
17 who might have had me for a suitor: 
—I say she might; who can tell—if she 
had not very ostentatiously shown a 
preference for another fellow. She is 
a farmer's wife now, and in a recent 
copy of my country paper I read of 
her being down with diphtheria. Just 
fancy having a dangerous disease like 
that in a farming section, eight miles 
from a doctor, and a devilish poor, 
old fogy, narrow-minded country doc- 
tor when you get him.” 

** You talk as if you were very old.” 

**Oh, no,” said the banker. ‘* My 
age is very little past 4o, and if my 
paper shows me that little toddlers of 
my boyhood are now 30 or 35, and 
keeping stores, it also encourages me 
in the contrary way, for here in an ac- 
count of a guessing party last week, 
are the names of two or three old 
beaux who seemed to me to be old 
beaux when I wasaschoolboy. I sup- 
pose they were 30 or 35 at that time, 
and now they are 50 or 55. My wife, 
who goes to the country more fre- 
quently than I, assures me that they stiil 
look about as they did when we were 
children. You see the delightful and 
comforting moral of such news is that 
there is a heap more contrast between 
a boy of 16 and a man of 26 than there 
is between a man of 40 and one of 50 
years. I see here in town how men 
who take care of themselves seem to 
stand still after they are fully grown. 
Thank God ! the decay is nothing like 
as rapid as the development of man- 
hood. Fellows when they get past 40 
grow a little deeper lines in their faces, 
develop a little more under their waist- 
coats, and show some gray hair, but 
that isall. If they are careful they do 
not get old ina hurry. Old John An- 
derson, the man who made millions 
from chewing tobacco, was a wonder- 
ful example of what a man could do in 
the way of preserving even his figure. 
Long after he was 60 he was as spare 
and jaunty as any fellow of 30, and so 
he remained till he died: ‘dried up 
and blew away,’ as we used to say in 
the country.” 

‘*But you are forgetting the best 
that we get from the country weeklies,” 
said the wife. ‘‘ For me they are most 


delightful, because they carry me back 
to ghe fun and frolics we used to have 
when I was a schoolgirl; ah, dear, 
when I used to take off my shoes and 
hide them in the bushes as soon as I 
got a mile from home, where I could 




















run barefooted without my mother’s 
finding it out.” 

‘* That is not all that you have told 
me you used to hide, my dear,” said 
the banker, with a raerry twinkle in 
his eyes. 

‘*Oh, my little hoops, you mean,” 
said his jolly wife, nothing daunted. 
‘* That is true enough. They used to 
get in the way when I wanted to climb 
trees and fences. I took them off also, 
and then I was free. With only my 
little girl friends around me, and with 
all of them of one mind, what did it 
matter ?” 

‘* Adelaide is right,” said the banker. 
‘* What a host of lively memories came 
back to-night with the village papers ! 
What skylarking and homely pleasures 
we both experienced again. There 
was an advertisement that a certain 
hotel at Oceanport was open for sleigh- 
ing suppers and dances. So it used to 
be in my time—the same creaking old 
tavern, I suppose ; and what visions of 
rosy-cheeked, sparkling-eyed maidens, 
and of tucking them in straw in the 
bottom of a sled, and of getting one— 
this one here—off alone in a shiny new 
cutter, and of finding a dance going 
on; all these things came up again 
just from reading that hotel keeper’s 
card. But, my dear, what was that 
about a guessing party ?” 

‘** Yes,” said the wife, ‘*‘ something 
new has turned up in the list of coun- 
try diversions. Let me read it to you 
in the language of the editor of the 
Atlantic Highlands Journal. Half 
the fun of a country weekly is the way 
the editor writes the news. Do you 
remember that paragraph, John, that 
said that our old friend Sally Metcalf 
‘is ill of the same illness she was ill of 
when she was ill before ? But here is 
the editor’s account of the guessing 
party—only in the party it is called 
‘an observation game’: 

‘** Pretty cards, tastily trimmed, 
had been arranged, on the back of 
which was a cordial invitation to at- 
tend the (Christian Endeavor) society’s 
Sunday evening meeting, while on the 
other side were arranged, in as many 
columns, the five senses, viz.: sight, 
smell, touch, hearing, and taste.’ ” 

‘* The editor got them right.” 

‘*Sh ! don’t spoil it by interrupting.” 

‘** The people were instructed to 
form in line and march through the 
hall and on through the kitchen, where 
on a table were arranged eight differ- 
ent objects, yiz.; cap, book, bell, shoe- 
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string, brush, shoe-button, knife, tum- 
bler, which was uncovered as the 
procession passed by and they were to 
put down as many as they could re- 
member. After every one was seated 
the following articles wrapped in paper 
were passed: Onions, soap, celery, 
coffee and a rose, which you was to 
smell of and if you knew what it was 
put it down in the column designated 
for it. Candy, a ten-cent piece, a shell 
and a piece of velvet were then passed 
which by feeling of, with your eyes 
closed, you were to put down under 
the heading of touch. ‘Two persons 
in the hall then tore a piece of cloth, 
struck a piece of tin, a piece of glass 
and sharpened a knife, which if your 
hearing was keen enough you were to 
put it down under hearing. Cocoa, 
pepper, ginger, salt, and cloves were 
then mixed together, which by tasting, 
you were to put down all you could as- 
certain under the head of taste. This 
ended the list, and after having put 
their names on the cards they were 
handed to committee, who, by compar- 
ing the various cards with the original 
correct one, awarded the prize.’ ” 

‘*‘And that was at a Presbyterian 
Church party,” said the banker. 
‘*Times have surely changed. My! 
how stiff were the only Presbyterian 
parties we used to have. They were 
donation parties, of course, and I see 
that nowadays such parties are only 
held in the back districts. In the rail- 
road towns the clergymen are helped— 
if they need help—by means of con- 
certs and tableaux and fairs and those 
sort of things. It is well, for if there 
ever was a humiliating position to put 
a decent man in it was by eking out 
his bare living with a charity party, in 
which people brought food and cloth- 
ing and whatever they had no use for 
at home and gave it to him, as if they 
were philanthropists and he was a beg- 
gar.” 

‘* But there was another new kind of 
a party,” said the wife of the banker ; 
‘the country is making great strides, 
you see. This was at Atlantic High- 
lands, also. ‘There, what is called the 
Epworth League of the Methodist 
Church held a lunch-box auction. As 
far as I can see, it was just a variation 
of what we used to called the ‘ necktie 
socials,’ where the girls made a lot of 
neckties and each girl wore an apron 
made of the same stuff of which she 
made her necktie. Then the neckties 
were sold and each man took for his 
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partner the girl whose apron was like 
his tie. At this * lunch-box auction’ 
the other night one of the men acted as 
auctioneer, it says in the paper, and in 
a sonorous tone struck off the various 
boxes to the highest bidder. The edi- 
tor means to all bidders, of course. 
There were twenty-three boxes and 
they brought in $21.50, or nearly a 
dollar a box, for the league. Then the 
editor says: ‘After buying the box 
the young men, under great suspense 
of mind, waited till the last one was 
sold, when they were at liberty to get 
theirs, find out to whom it belonged, 
and from the throng of fair ladies se- 
lect the one with whom they were to 
share their lunch.’ It is evident that 
each girl put her visiting card or else 
wrote her name in her box before wrap- 
ping it up for the auction. Thenthere 
was a carpet rag party at the High- 
lands. That surprised us, because al- 
though there used to be a rag carpet 
weaver in every little town twenty or 
twenty-five years ago, they have nearly 
all disappeared, and I didn’t know 
there was one left in old Monmouth. 
It seems there must be, for here was 
this party. 

**Did you ever attend a carpet rag 
party? They are the same as quilting 
bees or corn-husking parties, you know. 
As a rule, the women used to come 
early in the afternoon and cut into long 
strips the rags that had been collected 
for the occasion. ‘Then after supper 
the men came, and all hands dipped 
into the great clothes-basket full of 
strips to select pieces of the same or 
nearly the same color, in order to sew 
the ends together and roll them into 
balls ready for use by the carpet weaver. 
As only the very rudest sewing was re- 
quired—merely to fasten the strips to- 
gether at the ends—the men managed 
to get through their share, though with 
much laughter and ridicule from the 
women and some clownishness by the 
funny fellows who are always in such 
a crowd. Very soon the work was 
done and the dancing began, and that 
was what brought all the people to- 
gether. Isee by the Red Bank Zegis- 
ter that the quilting parties are still 
kept up, and the paper makes the as- 
tonishing statement that at sucha party 
at Wayside the other day sixty women 
made four quilts in an afternoon! They 
must have worked with large patches 
and in several rooms, because one quilt- 
ing frame is about all you can get in 
the parlor or kitchen of a farmhouse,” 
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“If you knew the people who are 
mentioned in our two country weeklies 
we could talk to you interestingly for 
an hour of the news we got from them 
to-night, but you don’t, so we had better 
change the subject."—Mew York Sun. 








My neighbor, the treasurer of the 
Enoch Morgan’s Sons’ Company, tells 
me that they have been spending an- 
nually for several years $300,000 to 
advertise Sapolio, and the returns have 
justified them in making a larger appro- 
priation this year than ever before. 
Pears’ Soap spends haifa million a 
year; the Royal Baking Powder has 
spent $2,000,000 since it was estab- 
lished ; but in every instance it was as 
‘“bread cast upon the waters, which 
has come back after many days.” In 
this country in 1888 there was $110,- 
000,000 spent in newspaper advertising 
alone, and last year the income from 
advertising in three magazines—//ar- 
per's, Century and Scribner's —was 
over $1,000,000.— Willis B. Musser. 








FAITH IN HIS CONTEMPORARIES, 
From the Detroit Free Press. 

You can’t down a newspaper man; any- 
how one of those Napoleons of everything 
like a country editor. ‘lhere’s one in Michie 
gan who wanted an office under the new ad- 
ministration, and the chances were good that 
he would get it until they were somewhat 
demoralized by the declaration that editors 
were not to have much ofashow. The other 
day a friend met him in Detroit. 

“* Vou are not in it any more,”’ said he, 

*¢ In what ?” asked the editor. 

“« In the race for that office.”’ 

** Well, I am, just the same.” 

“But you won’t get it. Isn't there some- 
thing or other out to the effect that the 
editor doesn’t get anything ?”’ 

* ’ve heard so; but that doesn’t apply to 

” 

me. 

“Why not. Arn’t you an editor?” 

* Of course I’m not, and I've got the files 
of about four dozenof my loathsome con- 
temporaries all over the State, that I’ve been 
fichting for years, testifying at length in able 
editorials that I’m no editor ard never was 
one, and didn’t know the first principles of 
being one. That'll fetch it, make no mis- 
take,’ and he walked on serenely, 

—_----+ -- 





LAID ON THE TABLE. 


Tue OpELL GAZETTE AND REPORTER, 
Ope tt, Ill., March 21, 1893. 
Editor of Printers’ INK: 

At the meeting of the Illinois Press As- 
sociation at Rockford last week I offered the 
following resolution, which was by an almost 
unanimous vote Zaid on the table* 

“ Resolved, That the Illinois Press As- 
sociation favors the publication by all news- 
papers, at least Once 2 year of a certified 
statement of their circulation for each issue 
in the year, believing it to be for the best in- 
terest of the newspapers so to do.”’ 

C. A. Stuck. 
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‘Address at once, iving full particulars, 
“CHIC CA 70,” care of Printers’ Ink. _ 


“*DON’T TOBACCO SPIT OR SMOKE YOUR 


LIFE AWAY.” 


Name of little book just received—tells about 
Notobac, the wonderful, Lay economical 
cure for che wing—smoki tte or snuff 
habit. You run no physica: or nancial risk, for 
Notobac is seo guaranteed to 
money refunded. Book mailed free. 
LING REMEDY CO., Box 1148, Indiana Mineral 
Springs, Ind. 


Dodd's Sretiive Avery Boston, .o 


Send for Estimate Je 


CAREFUL sone“ 
ESTIMATES. #9 











Y. CITY. 





An 
and integrity, 




















RELIABLE DEALING 
ww Low 


{THE HOME CIRCLE, | 


ST. LOUIS, MO. « 
75,000 Copies Each Month. 
An exceedingly desirable medium for 

GENERAL ADVERTISERS. 
deme yeti Co., St. Louis, M 
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NO PROTECTION, 
NO DUTIES ON IMPORTS, 
FREE WHISKEY, 
FREE TOBACCO, 
FREE TRADE! 


TAX THE RAILROADS, 





are paid regularly. 


Spend 
4 freely, Are best mail 


Washington, D. CO. 
TEACHERS 
e reach them. 


Hormel lastracter ~~ ‘3000 monthly. 
Trial adv. 10c. aline. DANSVILLE, N.Y. 





thereby indirectly taxing the people to raise 
revenue for support of the Government. Pamph- 
Ig price > cues. Sent by mail, post- 


ceRY yO TRING te 234 Broadway, New York. 
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HOW 


: SHOWING 101 


ond ADVERTISERS SAVE 
Sra We have been in the Newspaper Adver- 
tising business twenty-eight years, The 

Fede perfect equipment of our office to han- 
dle all details in connection with the 

advertisement saves you TIME 

Our facilities for preparing advertise- 


GRICULTURAL ments, the knowledge gained of news- 
DVERTISING® PAYS papersand their publishers, with trained 

people to handle that particular line of 
* ASSOCIATE LIST * casei comaiaa 


Kansas Farme or. hébincogiecite 








zc 
S 
3 3 so vormet... Ample capital, and the earned reputa- 
3 © 9 field and Farm. tion of being THE QUICKEST PAYING 
‘s 3} Farmers’ Home ; ; ; 
$ é beim eeier & tie. Lan ’ AGENTS in this business, enables us to 
S  § Rky. Mt. Husbandman, W 8 8., Mont, secure the lowest rates always—often 
s & Hoard’s Peru Nowricigs Wis. special rates—and in this way we save 
nd a Dekote, Farmer enegee oe re : m6. you MONEY 
oc = ar. reeder, «2 au. Ag 
£= Western , Saar —— ee sesonnee Moline, Ills. Dien ten dha aot dala 
3 © ¢ Home, Field & @ Forum, "Guthrie, oO. T. reasons for you to at least 

{ 3 é STAR OF *® THE EAST write us should you contem- 
© National fockmen and Farmer, i advertising 

| = Pittsburgh, Pa. . plate doing any advertising ? 

Write for estimate on yourad.to ~~ Wig nto 
FRANK B. WHITE, Manaaer |The Geo. P. Rowell Advg. Co. 
649-51 THe Rooxery. CHICAGO, ILL. NEWSPAPER 


J. C. BUSH, Eastern Representative, AND MAGAZINE ADVERTISING, 


Times BuiLoine. NEW YORK, N. Y. 10 SPRUCE ST., NEW YORK. 








Our “‘NEW MODEL’’ WEB PERFECTING PRESS 


OCCUPIES LESS SPACE THAN YOUR PRESENT CYLINDER. 


IT IS LESS IN OVER-ALL MEASUREMENT THAN TWELVE FEET AND CAN 
BE RUN EASILY BY A SMALL MAN ANDA BIG BOY. 


IF YOU HAVE A “DOUBLE,” DISCHARGE YOUR FEEDERS 
AND PUT IN A “NEW MODEL” WEB. 


IT WILL REDUCE YOUR PAY-ROLL 
AND INCREASE YOUR CIRCULATION. 
CAMPBELL PRINTING PRESS AND MFG. CO,, 
NEW YORK ano CHICAGO. 





Best ADVERTISING FOR CHICAGO 


ee Ae ee eee La ee 


MAMMOTH ‘DISPLAYS AT ALL POINTS 


TEATEST ADVERTISING VALUE 


a Day. “RS'CUDD/IDNEG C: 
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RESULTS 


Follow the placing of an order only when 
common sense and good judgment enters 
into the case. If the article offered is 
wanted, and the advertisement appears in 


ALLEN’S LISTS, 


it is morally certain that the advertiser’s 
sales will provide the incentive and furnish 
the means for a continuance of so successful 
a venture. 


FORMS CLOSE ON THE 18th. 


E. C. ALLEN & CO., Prop’s, Augusta, Me. 























Every Man’s Time 


is worth something. The time that you 
spend in denouncing your printer and 
revising proofs might be saved if you 
would go to a print-shop where they have 
had experience in setting up advertise- 
ments for successful advertisers. 


WE ARE MODEST —-cm. 


but we do claim to know something 
about effective display. 
PRINTERS’ INK PRESS, 


WM. JOHNSTON, Manager, 
10 Spruce St., New York. 
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> Boston, Providence, Lynn, Salem, 
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Lowell, Lawrence, Haverhill, v 
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Brockton, Fall River, New Bedford, 


[GGREBATING 1500 FULL TINE CARS 4 


Mostly electric and of modern construction, 
affording the best fF: 


GrREET (AR ADVERTISING. $= 


—- 0 -—_ 
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Boston’s system carried in 1892 over 
135,000,000 Passengers, and the 
traffic is constantly increasing. 


CARLETON & KISSAM = 


50 Bromfield Street, Boston; 


18 Westminster Street, Providence; 
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omes Homes ss 
jomes Homes oS Hip 3 : 
jomes__fomes_S 3 
TWELVE H 

jomes ze * S 
jomes Homes ; = = ome’? “mes 
mes Homes 











LARGEST SWORN CIRCULATION IN AMERICA !! 









































ALASKA FORtION 204 
33 
—_. 6.0. e? 
— MONT. oF [= CANADA ~ 
$,062 21408 20,026 Vv. tone, z 
eo. wis. mICH. 13,222 > 
ont. (2,906 2.708 | 80,465 tv +4 &§ 
‘e578 | wano 7 tas79;{/ “ASST 
426 wvo. = 
asee toa. a 
uae. 61,483 eene. = 
2 J 
3997 ne. | wo) B95 — ust © 
Nev 73,925 | 50,95 £ 
toss | vem g 
5,734 coro, MAN. uo. o 
14,875 2,807 44.a7 a 
J] 
esr er 7 TENN. b 
28,558 
aniz, | "tw ws +008 anx. = £ 
19e68 lea9 “4 
can, 
36.935 uss. an 
TEx. ese 19,308 
$3,862 
MEXIOO 











Total: TWELVE HUNDRED AND TWENTY-ONE THOUSAND, 
EIGHT HUNDRED AND THIRTY-THREE! ! 


“Tf you put it in Comfort it pays.” 
Space of responsible agents or of us 





FACTS AND FICURES UNDER OATH. 


direct. THE GANNETT & MORSE CONCERN, Publishers, Augusta, Maine. Boston Office, 228 
Devonshire Street, New York Office, Tribune Building, Henry Bright, Representative. 
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ee That “Jump”? 


ooo 


NUMBER OF RECORDERS SOLD SUNDAY, APRIL 2, 


143,290. 
Total Number of Recorders Sold First Sunday in March, 1892, 90,761. 
Increase in 13 Months, 52,529 Copies. 


THE RECORDER does not talk “circulation.” It simply 
prints the Newsdealers’ orders. Any one can add 
them up. Any one can prove their veracity. This 
is the one and only 


~—te—_HONEST WAY —aat 


of proving to an advertiser how much he gets for his 
money. And that’s what he wants to know. 














Number of Recorders 
Name of Wholesaler. Bought April 2. 

PMO TISRR HMOWS COMPAR cece ccccccccccccccs ccccccccccccccccesssesseees 28,900 
ind naruiidinde wD ibess<ebanides os vessiersevedderesvessnecgee 2,900 
IOI 521... « caiecrouuegeneesenanescumiounonsases 7,336 
i ls deuiialerwesewoopnieesebeeevesseseednsesonscocevcsesorstpesetes 1,034 
I . - c - s, seasnniioubnebecesbaiebenasesauesenl 
<6. di eidaheieenssadniibedoanenesaeind 
din cenciiasea ss $ieyedssewedieesunséseses 
on dis vcdowicnntce sesscensreesensuos 
Long Island News Company 
a isencnccicaececcceescesesesivnecsasouseuesddepes 
a od peneeineseenhne eosnkee 
National Newsdealers’ Supply Co................sesessecccececeeeees 2,670 
«apn ccosesasbonessesbedsobberoeseescoers 2,100 
7 icici . cacippecestaebecnsianiedessesrsuebonebesenene 3,812 
id ans ides eiegehngienebdonseenesesesseneuenensueee 800 
SE Se ee EE ee 2,330 
NS sins deed abiieundscqonesou nse etereccetiblanswansidbeanted 2,464 
lint odliniecietunddnidoesicoowncsseststs sebéaseioddarsaborentbeesécst 834 
IN 2... «dc ccehdbsdeebsceseceeseteesssenndbw’ osensesecees 1,711 
i i Tis Mls bo svcudedcoesensesseecobensecssossoseses essecosenee 4,683 
EE SN oad stsoepesuesensesneeseeenesnibetecusascesesese 790 
nano corrnsidnceoeveteoeedeoneseeeoesees ndatawesiveceii 4,203 
Williamsburg News Company ............ccccccseccccsccceceseseeeees 6,511 
Country newsdealers and subscribers from Maine to Cali- ae 

fornia, for whose orders, which are on file, Post Office 

or Express receipts are held.............cccccsescssesscccsseees 39,665 
le Oe tease ea eta etaenabedannaiabamibaiadereeniae 694 
Sold to newsboys and by Recorder wagons..............++. 2,938 
Total number of Recorders sold April @........... sscsscseees 143,290 
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Astride the Steed-Success 


N October 19th last THe Cuicaco Dispatcu made its 
QO initial bow to the public. With truth and honesty as 
its motto, fair play and fearlessness as its watchwords, 

a staff composed of experts in each department, organization 
complete in every detail, eschewing the stereotyped bureau 
service prevailing among other Chicago dailies, gathering and 
editing its own news without fear or favor, throwing the light 
of public opinion upon and fighting to extinction injustice and 
fraud wherever found, subservient to no party or power, treat- 
ing with equal fairness pauper and aristocrat, and enforcing full 





measure of justice for all, it progressed from the very start, and 
to-day with an average daily circulation of 30,000, over two 
pages of paid classified ads, and a showing of display adver- 





tising second to but one afternoon paper in the city, 


THE CHICAGO DISPATCH 


Stands a marvel of achievement in modern journalism never 
before equaled. This can only be accounted for in the fact 
that its publisher furnished the people with what they want— 
an eight-page, three-edition, bright and newsy afternoon paper 
for one cent—in appreciation of which they have extended to 
him the support and patronage that has marked the paper’s 
unprecedented success. 

You, advertisers, having in contemplation the Chicago field, 
and hoping for success this World’s Fair year, should bear in 


mind these points and remember— 


If You Want Customers Ride With Us. 


t@” For Rate Cards, copies of the paper and further particulars, address 


MAX H. FISCHER, JOSEPH R. DUNLAP, Publisher, 
MANAGER NEW YORK OFFICE, 113-115 Fifth-av., 
86 World Bldg. CHICAGO. 
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Dany sy Man, 65. Weexcy. 81. GaTunoay. $2. 


OB Fargo Forum. 








SOwanos 4 PLuMLeEY. 
FARGO, NORTH DAKOTA —_—_March 284 4893, 
Hon.¥.S,Bissell ° 
Postmaster General, 


Washington, DeC. 





| Sir: 





By request of parties in interest, I enclose you herewith copy of a 
i letten received by me,in due course,last September,signed by "R»W.Haynes$ 
commenting upon an editorial appearing in this paper under date,Sept 1--- 
copy of editorial attached. 


T also enclose copy of a letter, written CB~ F090 Forum. 


to Mr.Haynes, as Mr.Rowell states,March 20. THURSDAY SEPTEMBER, 1. 1892. 








I can fully understand the manifold de- t@"Postmaster Gesloral Wanamaker 
has held that Printer's lak—a publicd 
tion in the interest of the profession by 
is upon your time, just now, but if I may be POr- Messrs. Geo, P.Rowell £ Co, New York, 
je oot entitled to madi facilities as othes 
regular publicatiogs. At the same 
time The Bulletin, #hich is simply» 
Proof sheet issued in the interest of the 
arbitrary ruling, and illegal order---I say this ceittt Ga ee 
+ aa maile as « regular publication, 
alia a= It looks to the obser that Mr. Wana- 
@6 a licensed attorney---veighing over 500 pounds~- eens pene deen 
> tion in thie matter. ~~ is @ young 
and permit the publisher to send Printer’s Ink as = iaw officer ~ in department, 

by the name of ~Aieg who has 

ed 

second class matter, giving bonds to pay the post- Seartelly ~<a 
of postoffice rulings. Printer’s Ink is as 
age as third class---if upon investigation, later = jimh %f 5, lesilimate publication as 
department should #0 rule. If Judge 
on, you should so hold. Tyner ever gets at it—ho will eo decide, 


mitted to suggest---why not, at once,revoke the 











| ; The Rowell's are business men of high 
standing and financial responsibility---a great injustice is being done 


their business, by a government that should protect---not oppress. 


I have no interest in the matter other than a desire to see fair play. 
I am familiar with all of the facts, and am of the opinion that the depar 
ment's position is illegal, unfair and the ruling arbitrarily, at the in- 


stance of someone---expecting benefits to void the same. I am not 


prepared to accuse Mr.Haynes, but I am prepared to exonerate Judge Tyner, 


because I have known him---so0 long and too well to believe it possible for 





him to bekt £xxxaxanxix a party to a dishonorable transaction--- 58° 
flagrant ari whimsical--as to be ridiculous, were it not so oppressingly 
i) unjust. 





Very Respectfully, 








